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Agenda 7,
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e \Why digital is important

e \Why you need to be online

e Desktop v Mobile - what it means to your business
e \Why digital is important to you

e How each channel operates in the sales funnel

e \Which channel will work for you

e [ ocal and national presence - ensuring your brokerage is
visible .‘ ?

® Summary
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Objectives

e Understand why digital is so important to your business

e [ earn more about digital trends
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WHY DIGITAL IS IMPORTANT
PR—— .




Digital Trends 7)
ZURICH

Play Android Gmail

Gb @ § o RN O

Search Chrome Maps Cloud

Over 1 Billion Users Each




© Zurich Insurance Company Ltd

Z

ZURICH

Family of Apps

1t

ONE-TO-ONE SMALL GROUPS FRIENDS COMMUNITY WORLD

WhatsApp Messenger FaceBook Groups Instagram
1+ Billion 1+ Billion 2.0 Billion 1+ Billion 1+ Billion
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THE LARGEST COMPANIES BY MARKET CAP

The oil barons have been replaced by the whiz kids of Silicon Valley

ﬁ Top 5 Publicly Traded Companies (by Market Cap) @) Tech () Other

..... $2728 $2618 $260B
TO‘I’AL
$446B $3838 $3278 $2738B
Petr oCh na Shc[ I(GC
$4068B $2778 $2378 $2288
2016

/Y.
$5828 $5568 $3648B $3598
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How Potential Clients Find Your Business 7,
ZURICH

The traditional 3-step mental model

((?31)) é/- ,@,

Stimulus First Second

Moment of Truth Moment of Truth
{Shelf) |Experience)
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The new mental model

First Second
Moment of Truth Moment of Truth

(Shelf) (Experience)

This now represents 70-80% of the
buyers decision making process
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https://www.youtube.com/watch?v=g40rrWBx2ok
https://www.youtube.com/watch?v=g40rrWBx2ok
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#Micro-Moments

"Billions of times per day, consumers turn to Google for |
want-to-know, | want-to-go, | want-to-do, and | want-to-
buy moments. And at these times, consumers are
increasingly picking up their smartphones for answers."

Jerry Dischler, VP
Product Management, AdWords

I-want-to-know I-want-to-go I-want-to-do I-want-to-buy
moments moments moments moments
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WHY YOU NEED TO BE ONLINE
-
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| 41_ - : 4 a 3
2005 near St. Peter's - Pope John Paul Il's
body is carried into the Basilica for public viewing




St. Peter's Basilica, March 2013. Pope Francis
makes his inaugural appearance on the Vatican balcony
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A SMAPSHOT OF THE COUNTRY"S KEY DIGITAL STATISTICAL INDICATORS

TOTAL INTERMNET ACTIVE SOCIAL UNICYIE
POPULATION USERS MEDIA USERS MOBILE USERS

&

4.78 3.92 3.10 3.55

MILLION MILLION MILLION MILLION

URBAMISATION: PEMETRATIOMN: PEMETRATION: PEMETRATICM:

6L4% 82% 65% 4%

ACTIVE MOBILE
SOCIAL USERS

u

2.70

MILLION

PEMETRATICOMN:

56%

[‘:ﬂ Hootsuite-

are
social
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PERCENTAGE OF THE ADULT POPULATION* THAT CURREMTLY USES EACH EIND OF DEVICE [SURVEY-BASED]

MOBILE PHONE
[ANY TYPE)

96%

TELEVISION
[ANY KIND)

SMART
PHOME

81%

DEVICE FOR STREAMING
INTERNET CONTENT TO TV

LAPTOP OR
DESKTOP COMPUTER

TABLET
COMPUTER

148%

WEARABLE
TECH DEVICE

1%

@ Hootsuite"

are
social
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How You Can Get Online
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Website

Social Media

R

Google My Business

Google i
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Digital Insights

Insurance

@® insurance

Ireland Past 12 months

Interest over time

Interest by city

All categories

v

Web Search ~

+ Compare

Wexford

Tullamore

Letierkenny

Ennis

Dundalk

¥+ >

nt
ot
at

ZURICH
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Digital Insights

ZURICH
Pensions

Go g|e best pension 3 Q
Volume: 1,000/mo | CPC: €2.45 | Competifion: 0.61 L]

All News Maps Images Shopping More Settings Tools

About 174,000,000 results (0.56 seconds)

Pensions Ireland | Start Planning A Better Future | zurich.ie »
www.zurich.ie/ ¥

Winner - Best Life Assurance & Pensions 2017. Start Your Zurich Pension Today! Full Range Of . Related KBYWOTCIS Export to C5V

Pensions. Over 30 Years In Ireland. Award Winning

Pension Products - Why You Need A Pension - Pension Guide - Pension Calculators 4 Keyword Vol CPC Comp

+ pension calculator g 74000 €119 036
Best pensions | Make Your Money Work for You. # irish life pension & 1600 €071 025
www harvesifinancial ie/pension ¥ (01) 237 5500 + pension ireland calculator & 1,300 €059 023
Award Winning Advice. Irish Pension Experts. No Ties to Banks or Insurance Companies # private pension ireland g 390 €219 051
Professional Advice Leading Pension Experts 100% Irish Owned. Pension Broker of 2017 Cost re bfs‘t pension plans ireland 170 €251 066

Transparent. =

Pensions - Investments - About Us - Contact Us +r pension providers ireland 2 90 €182 035
* :Jeﬂs;spe_rforming irish pension 50 €217 059
How to choose which pension option is best - The Pensions Authority +#r mercer pension calculator & 30 €161 023

https:/fiwww. pensionsauthority.ie/.../How_to_choose_which_pension_option_is_best/ +
The best option for you depends on your personal circumstances and work situation. If you have not
already done se, use the options above to personalise this ..

X
Cineworld Cinema . . People Also Search Fol Exportto CSV |

4 Tried our latest free chrome extension? SEQ Minion

Newcourt Retirement Q @Anchor House Dublin Bt
S ey
Fund Managers Limited Dubli - 3Arena a ¥ Keyword Vol CPC Comp
| m ubli r.1 ¥ pension calculator & 74000 €119 036
Edndorags & River iy @ Trinity College 4 pension calculator hse & 20 €141 0.1
uphn v
e Kilmainham Gaal Guinness Store se 4 Pension tax free lump sum 90 €116 052
9] st Patrick's Cathedral @ @ A Ringsend calculation &
3 5 The Pensions Authority (] +r annuity calculator ireland 2 140 €060 032
- -
- A o Irishtown + tax on pension ireland & 140 €09% 018
viva Stadium . - P
e 4 aib pension g 140 €086  0.07
oogle 4 average pension in ireland 10 €150 023
Hours ~ Sort by ~ =
best investment funds

k-2 110 €343 064

ireland 2017 &

The Pensions Authori i
5.0 %%k % (1) Go ment office 0 * S;nn?:?glﬁ?upnzni?sgnd = 1o €226 013
450.0 m - Verschoyle Aount Street Lower DIRECTIONS +r cashing in pension at 50 & 110 €121 06

irish pension board & 90 €099 007

RO S T an onar noan

Opens soon - 9 a.m.
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WEEKLY ONLINE ACTIVITIES BY DEVICE -

PERCENTAGE OF THE TOTAL POPULATION* ENGAGING IN EACH ACTIVITY AT LEAST ONCE PER WEEK [SURVEY-BASED]

USE A SEARCH VISIT A SOCIAL LOOK FOR PRODUCT
ENGINE METWORK INFORMATION

SMARTPHOME- SMARTPHOME- : SMARTPHOME-

92% 45% 29%

COMPUTER- COMPUTER- COMPUTER-

90% 32% 24%

™| Hootsuite: ?-m
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SURVEY-BASED DATA: FIGURES REPRESENT RESPONDENTS" SELF-REPORTED ACTIVITY -

PERCENTAGE OF THE PERCENTAGE OF THE PERCENTAGE OF THE PERCENTAGE PERCENTAGE OF THE
POPULATION USING POPULATION WATCHING: ~ POPULATION PLAYING OF THE POPULATION POPULATION USING
MOBILE MESSENGERS VIDEOS ON MOBILE GAMES ON MOBILE USING MOBILE BANKING  MOBILE MAP SERVICES

@eeC0O

61% 36% 47% 62%

™| Hootsuite- ?-m
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FINANCIAL INCLUSION FACTORS

PERCENTAGE OF THE POPULATION AGED 16+ THAT REPORTS OWHNING OR USING EACH FINANCIAL PRODUCT OR SERVICE -

HAS A BANK HAS A MAKES AND / OR RECEIVES MAKES ONLINE PURCHASES
ACTCOUNT CREDIT CARD MOBILE PAYMENTS V1A GSMA AMD / OR PAYS BILLS OMLINE

5

95% 146% olt%

PERCENTAGE OF WOMEN PERCENTAGE OF MEN PERCENTAGE OF WOMEN PERCENTAGE OF MEN
WITH A CREDIT CARD WITH A CREDIT CARD MAEING INTERNET PAYMEMNTS MAKING INTERMET PAYMENTS

96%

™| Hootsuite- ﬁd




Z

ZURICH

WHY DIGITAL IS IMPORTANT TO YOU
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2 0 1 8 This Is What Happens In An @ )
Internet Minute ZURICH

Up 280% ‘ 60 ,

SECONDS

187 Million
Emalls Sent
Created By:

W @Llorilewis

W @OfficiallyChadd

Up 67%

Up 20%
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DIGITAL MARKETING CHANNELS
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What Is SEO?

IMPORTANT

More than 3 billion searches a day
on Google alone.

93% online experiences begin with
a search engine.

Need we say more?

VISIBILITY

It makes a huge difference to
consumers if they find your
website ranking in Google's
SERPs, while searching for
products and services.

SALES

Search is the #1 driver of traffic to
a website, beating social media by
300%. Search also has the best
ROI and biggest impact on Lead
Generation & Conversion.

Z

ZURICH

What is SEO?

The process of
promoting a website on
the major search
engines to increase
traffic and sales

28
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What is Google Analytics?

It helps with describing visitors

e Female .

e Chrome

e Samsung Galaxy S9

® Yoga enthusiast

Z

ZURICH

e Cork

e 25 —-34

e Uses Spanish as a default browser language

e Returning visitor

29
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What is PPC?

Google

what is ppc

Volume: 6,600/mo | CPC: €1.96 | Competition: 0.06 ¥ &

All Images Videos News Books More

About 113,000,000 results (0.44 seconds)

L Q

Settings Tools

What is Google AdWords? | Learn From the PPC Experts

marketing.wordstream.com/ ¥

Find Out What You Can do to Drive Cost-Effective Leads on AdWords. Free Guide. Bing Elite SMB
Partner. Free AdWords Grader. Google Premier Partner. Trusted by 1M Advertisers. Spend Less, Get
More. Services: PPC Software, AdWords Grader, Whitepapers, Keyword Tools, Guides.

Free Keyword Tool - Schedule a Demo - Grade Your PPC Account - WordStream Free Trial

What Is PPC? Learn the Basics of Pay-Per-Click (PPC) Marketing ...

https://iwww.wordstream.com/ppc v

PPC stands for pay-per-click, a model of internet marketing in which advertisers pay a fee each time
one of their ads is clicked. Essentially, it's a way of buying visits to your site, rather than attempting to
“eam” those visits organically. Search engine advertising is one of the most popular forms of PPC.

People also ask

Is paid search the same as PPC?
What is PPC and how does it work?
Is SEM the same as PPC?

Is PPC a SEO?

Videos

What is PPC? An
Introduction to Pay Per
Click Marketing

What is PPC? Pay Per
Click Marketing
Explained

v

v

Feedback

WHAT IS

PAY PER |-

Pay-per-click

CLICK- Zeeecall

—-\.\.Jwan”obe#
.0 _gle

e More images

<

Pay-per-click. also known as cost per click, is an internet advertising
model used to direct traffic to websites, in which an advertiser pays a
publisher when the ad is clicked. Pay-per-click is commonly associated

with first-tier search engines. Wikipedia

People also search for

- -

- A

> 4

: =g

-

- e oot ] _—
Search Internet Search
Engine Marketing Engine
Optimizati... Marketing

P P(\ ’77/../ . Related Keywords

What is PPC? - Pay-
Per-Click Explained!

>

Keyword

pay per click google &

ppc company &

pay per click sites @

pay per click jobs &

ppc advertising companies &
make money with pay per click

b 2 B I B

View 10+ more

aw

Social Web search
media engine
marketing
Feedback
X

Export to CSV

Vol CPC Comp
2,400 €1218 049
1900 €2857 057
1600 €404 038
1,300 €041 049

880 €18.17 0.44

880 €223 061

ZURICH
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What is Content Marketing?

“Content marketing is a strategic marketing approach focused on
creating and distributing valuable, relevant, and consistent content
to attract and retain a clearly defined audience — and, ultimately, to

drive profitable customer action.”

CONTENT
MARKETING
INSTITUTE"

Z

ZURICH
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What is Social Media?

ACCOUNT % SOCIAL NETWORK ACCOUNT OWNERSHIP IN IRELAND
OWNERSHIP

OF THOSE WHO USE THESE SOCIAL NETWORKING PLATFORMS, % THAT DO SO DAILY

El © in

FACEBOOK GOOGLE + INSTAGRAM LINKEDIN PINTEREST TWITTER

@5y s 4 > =

[+1] [+7] [+10] [+5] [+7]

Z

ZURICH

DAILY USAGE

[1 CHANGE SINCE MAR 2018

32
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How Each Channel Operates in the Sales Funnel

DIGITAL MARKETING TRIFECTA

EARNED, OWNED & PAID MEDIA

Propel sharing & engagement

with paid promotion ADVERTISING

PAY PER CLICK
DISPLAY ADS
RETARGETING

EARNED PAID PAD CONTENTPROMOTIO
MEDIA MEDIA

SHARING
MENTIONS

SHARES
REPOSTS
REVIEWS

SOCIAL MEDIA ADS

SEO & brand content

- . Leverage owned, earned,
drive earned media

and paid media

(sharing) & traffic for a comprehensive
marketing strategy
WEB PROPERTIES |
WEBSITE I
MOBILE SITE Gain more exposure to

BLOG SITE web properties with 5EO
SOCIAL MEDIA CHANNELS and PPC

Z

ZURICH
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The Full Funnel Strategy

INTEREST

ADVOCACY

We use video and/or slideshows of images. This form
of ad content we can use to build audiences for
retargeting purposes later in the consumer journey.

It’s imperative we keep users interested. This can be
achieved through informative Clicks to Website Ads
using content from your website.

For this stage of the funnel, we will use more
Conversion Focused Ads to entice users to make a
purchase.

Z

ZURICH

20% of
Budget

30% of
Budget

50% of
Budget

Social media advocacy is about your loyal customers being brand
advocates/cheerleaders through their own social media channels. You

can inspire action by instigating User Generated Content.

34
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WHICH CHANNEL WILL WORK FOR YOU?
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The User Journey Has Many Touchpoints

V by Very | Women's S

Pasts 1-12.V by

Z

ZURICH
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Google Analytics

Demographics

I 27,734

Age 30.99% of total sessions Device Category
B
1. M desktop
M
2. M mobile
3. M tablet

4354 5554

Default Channel Grouping

Gender 31.92% of total sessions

B male B female

2. Direct
3. (Other)

4 Paid Search

5. Referral
6. Social
7. Email

1. 0Organic Search

Z

ZURICH

Sessions r |~l'
1,018
% of Total: 100.00% (1,018)
951
5
16
Acquisition
Users & MewUsers Sessions
15,732 10,509 19,249
% of Totak % of Totak % of Totak
100.00% 100.00% 100.00%
(15.732) (10,309) (19,249)

7312 (a5.81%)
3,350 (2099%)
2470 (15.47%)
1,623 (10.17%)
767 (a81%)
439 (2.75%)

1 (001%)

3404 (zz30%) | 8710 (45.25%)
2948 (za05%) | 3974 (2065%)
2177 (zo72%) | 2975 (15.46%)
1,049 (o98%) | 1,955 (10.16%)
B (5% | 1,141 (5093%)
383 (3.64%) 485 (252%)

0 (0.00%) 9 (0.05%)

37
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Google Domination 7
ZURICH

Google remains the key driver
of the web, generating 62% of
all traffic and 63% of all
revenue

. Face- Face- .
Google Google book book Bmg_ Yahm:: Others
. ) Organic CPC o - Organic | Organic
rganic CPC
Google are making it harder for
3% 1% 1% 1% 12%

users to distinguish between an
ad and an organic result.

Brands will need to integrate

SEO and AdWords activities for o

maximum impaCt. Only 329% 23% 21% 1% 2% 2% 1% 0% 16%
. . 45% 18% 20% 2% 2% 0% 2% 1% 10%

Having a long-tail keyword

strategy will be vital in the wake 39% 530 18% 30 3% 1% 19 1% 11%

of voice search.

38
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LOCAL & NATIONAL PRESENCE
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Ensuring Your Brokerage is Visible 7,

ZURICH
Is traditional media dead?

Media Shifts

MNewspaper declines in print advertising are accelerating, shrinking their share of media spending.
Global ad spending, divided by media share, inflation-adjusted

£400 billion $3755B

i 6.9% Magazine

. 9.0% Newspaper o _ _
_| Digital Marketing is now on
33.3% Digital is more than

Digital ten times larger average 33% of gIObal
than it was in 2001 marketing bUdgEtS.

Nope...But...

- 43%  Others have
Radio managed to

generally maintain Up 10x from 2001

their shares of

40.4% advertising.
TV

5.8% Outdoor

2001 05 10 15 ‘16" 17
“Projections
Source: Grouph THE WALL STREET JOURNAL.
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Ensuring Your Brokerage is Visible

Is traditional media dead?

Also worth noting...
50% of people’s media consumption
IS online.

Is that the real benchmark?

Z

ZURICH

Share of Average Time Spent per Day with Major
Media by UK Aduits, 2013 & 2018
% of total

Print*
4.0%

Digital

40.2% Digital
50.6%

2013 total time spents= 2018 total time spent=
8 hours 9 minutes 9 hours 23 minutes

Note: ages 18+, time spent with each medium includes all time spent with
that medium, regardiess of multitasking, for exampie, 1 howr of
multitasking on desktop/laptop while watching TV is counted as 1 hour for
TV and 1 hour for desktopiaptop, mumbers may not add up 1o 100% gue to
rounding. *excludes dgital

Source. eMarketer, April 2018

237174 www eMarketer com

41
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Content Creates a Roadmap to Purchase

Blog . Social Media
Website Newsletter

Contactcenter . Loyalty program . Word-of-mouth

Advocacy

FAQ - Knowledge base

Store

Community
Webshop

Z

ZURICH
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JOUR BRAND IS WHAT
 TEOPLESAYABOUT'OU AFTER
Y()U l[AV[ THE R()()M
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Targeting Clients In Your Location

“‘Near me...” Google Searches continue to rise

Ireland - 12/4/16-12/4/18 all categories - Web Ssanch «

Interest over time

Sep2-Sep 8 2018

near me

I4=

Z

ZURICH
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Google Ads Location Targeting 7
ZURICH'

Search | Radiustargeting | Bulk locations

E Enter a location to target or exclude. Search

For example, 8 country, city, region or zip code. Or, click the button above to show available
locations within the map amea.

Reach: 21,000 |7

< ) " '
_K:) GOS, Quebec, Canada (postal code)
r.! .

Added | Remove | Nearby =< = 303, Quebec, Canada - postal code x
Reach: 21,000 |7 Exclude Remave
Mearby locations Show by postal code - Reach 7 Add all
GOR, Quebec, Canada - postal code 10,000 Add | Exclude | Nearby
GTA, Quebec, Canada - postal code 8,000 Add | Exclude | Nearby
GOX, Quebec, Canada - postal code 8,000 Add | Exclude | Nearby
G0A, Quebec, Canada - postal code 6,000 Add | Exclude | Nearby
GE6Z, Quebec, Canada - postal code 4,000 Add | Exclude | Nearby
GOM, Quebec, Canada - postal codae 3,000 Add | Exclude | Nearby

% Show locations on map 7

Enclosing locations Reach |7

Quebec, Canada - province 5,470,000 Add | Exclude | Mearby
Canada - country 24,100,000 Add | Exclude | Nearby
Selected locations

Targeted (1) Show locations
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Facebook Ads Location Targeting 7
ZURICH

- Trathe Create New Use a Saved Audience ¥
— Offer
- Audience

GeO targetlng N AdS — Placements Custom Audiences

— Budget & Schedule

provides an extra layer over
your ability to rank in

Exclude | Create New =

Locatiofls + Everyone in this location

‘ ’
...near me’ search results. Ad Peaple who live n this location
- Identity People recently in this location I Browae
- Format People traveling in this location I
- Fullscreen Experience O 7 Lakd N
- Media . +
- Links -
L ake "
) Erie "
oledo —
Locations ®  United States, California P
1601 Willow Rd, Menlo Park + 5mi
United States, Pennsylvania 5 miles f @ Drop Pin

Philadelphia + 25mi = 10 miles Add Bulk Locations...

Include - A 25 miles {1y Age 30 - 50w

50 miles
Close Gender n Men Women
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SUMMARY
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Summary 7,

ZURICH
Key Takeaways

1. Everyone is online... you need to be too!

2. About 70-80% of product research happens online before contacting a seller or company
3. Irish consumers are ahead on the digital curve

4. Different people congregate in different places online. Decide where is best for you to be

5. Traditional media may never go away completely but Digital media are now important for

brands

48
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THANK YOU

49



