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 Why digital is important

 Why you need to be online

 Desktop v Mobile - what it means to your business

 Why digital is important to you

 How each channel operates in the sales funnel

 Which channel will work for you

 Local and national presence - ensuring your brokerage is 

visible

 Summary
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Agenda
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OBJECTIVES



©
 Z

u
ri

c
h

 I
n

s
u

ra
n

c
e

 C
o
m

p
a

n
y
 L

td

 Understand why digital is so important to your business

 Learn more about digital trends
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Objectives
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WHY DIGITAL IS IMPORTANT
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Digital Trends

Search

Play

Chrome

Android

Maps

Gmail

Cloud

Over 1 Billion Users Each
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WhatsApp

1+ Billion

Messenger

1+ Billion

FaceBook

2.0 Billion

Groups

1+ Billion

Instagram

600 Million
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How Potential Clients Find Your Business
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td This now represents 70-80% of the 
buyers decision making process

https://www.youtube.com/watch?v=g40rrWBx2ok
https://www.youtube.com/watch?v=g40rrWBx2ok
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WHY YOU NEED TO BE ONLINE
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2005 near St. Peter's - Pope John Paul II's 
body is carried into the Basilica for public viewing
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St. Peter's Basilica, March 2013. Pope Francis 
makes his inaugural appearance on the Vatican balcony 
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How You Can Get Online
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Digital Insights

Insurance
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Digital Insights

Pensions
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DESKTOP V MOBILE
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WHY DIGITAL IS IMPORTANT TO YOU
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Up 20%

Up 6%

Up 13%Up 8%

Up 280%

Up 67%



©
 Z

u
ri

c
h

 I
n

s
u

ra
n

c
e

 C
o
m

p
a

n
y
 L

td

DIGITAL MARKETING CHANNELS
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What Is SEO?
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 Female

 Chrome

 Samsung Galaxy S9

 Yoga enthusiast

 Cork

 25 – 34

 Uses Spanish as a default browser language

 Returning visitor
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What is Google Analytics?

It helps with describing visitors
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What is PPC?
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What is Content Marketing?

“Content marketing is a strategic marketing approach focused on 

creating and distributing valuable, relevant, and consistent content 

to attract and retain a clearly defined audience — and, ultimately, to 

drive profitable customer action.”
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What is Social Media?



©
 Z

u
ri

c
h

 I
n

s
u

ra
n

c
e

 C
o
m

p
a

n
y
 L

td

33

How Each Channel Operates in the Sales Funnel
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The Full Funnel Strategy
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WHICH CHANNEL WILL WORK FOR YOU?
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The User Journey Has Many Touchpoints
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Google Analytics

Demographics
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Google Domination

Google remains the key driver

of the web, generating 62% of

all traffic and 63% of all

revenue.

Google are making it harder for

users to distinguish between an

ad and an organic result.

Brands will need to integrate

SEO and AdWords activities for

maximum impact.

Having a long-tail keyword

strategy will be vital in the wake

of voice search.
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LOCAL & NATIONAL PRESENCE
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Ensuring Your Brokerage is Visible

Is traditional media dead?

Nope…But…

Digital Marketing is now on 

average 33% of global 

marketing budgets.

Up 10x from 2001
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Is traditional media dead?

Also worth noting…
50% of people’s media consumption 

is online.

Is that the real benchmark?

Ensuring Your Brokerage is Visible
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Content Creates a Roadmap to Purchase
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Targeting Clients In Your Location

“Near me…” Google Searches continue to rise
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Google Ads Location Targeting
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Facebook Ads Location Targeting

Geo targeting in Ads 

provides an extra layer over 

your ability to rank in 

‘…near me’ search results.
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SUMMARY
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1. Everyone is online… you need to be too!

2. About 70-80% of product research happens online before contacting a seller or company

3. Irish consumers are ahead on the digital curve

4. Different people congregate in different places online. Decide where is best for you to be

5. Traditional media may never go away completely but Digital media are now important for 

brands

48

Summary

Key Takeaways
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THANK YOU
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