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REPORTING OVERVIEW

Audience — Overview

41 Shortcuts

, Intelligence Events

o Real-Time

;i'. Audience

Overview
Active Users
Cohort Analysis BETA
User Explorer

+ Demographics
¥ Interests

r Geo

» Behavior

» Technology

+ Mobile

» Custom

+ Benchmarking

Users Flow
'._" Acquisition

@ sehavior

Sessions ¥ | VS. Select a metric

ZURICH

Hourly Day Week Month

® Sessions

12,000

6000

= e = EREIE EASEINES) = = = = == e I =
January 2014 Jury%M January 2015 July 2015 January 2016 July 2016 January 2017
>
B New Visitor B Returning Visitor

Sessions Users Pageviews Pages / Session Avg. Session Duration Bounce Rate

4,366,494
R e

% New Sessions

55.94%

2,468,808
Ll i

12,137,032 2.78

A B P

00:02:17 54.57%

VA el P ety

RSP RS -

Demographics Language Sessions % Sessions
Language 3 1. enus 2427180 [ 55.59%
Country 2. engb 1,051,505 [ 24.08%
City 3. ende 668,302 [l 15.31%
System 4. en 26273 | 0.60%
Browser 5 pl 26,166 | 0.60%
Operating System 6. nl 13,642 | 0.31%
Service Provider 7. fr 10,342 | 024%
Mobile 8. phpl 9,520 | 0.22%
Operating System 9. nkbe 7948 | 0D18%
Service Provider 10. pt-br 779 | 0.18%
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REPORTING OVERVIEW

Audience — Demographics

Table Booster inactive I

@ Help by @dialog

o

Dashboards

Shortcuts

Intelligence Events

Real-Time

Audience

Overview

Active Users

Cohort Analysis BETA

User Explorer

~ Demographics
Overview
Age
Gender

¥ Interests

» Geo

» Behavior

» Technology

+ Maobile

» Custom

Demographics: Overview

Some data in this report may have been removed when a threshold was applied. Learn more

Email Export +

Age

40%

30%

20%

10%

0%

Add to Dashboard

All Users
100.00% Sessions

Key Metric: | Sessions

18-24

Shortcut

25-34

35-44

4554

+ Add Segment

40.86% of total sessions

55-64

65+

Gender

ZURICH

Oct 7,2013-Feb 12,2017

This report is based on 100% of sessions. Learn more | Greater precision ¥

42.19% of total sessions

B fernale M male
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REPORTING OVERVIEW

Audience — Interests

All Users
100.00% Sessions

Table Booster inactive I Key Metric: | Sessions -

@ Help by @dialog

Affinity Category (reach)
5% Dashboards
4.52% |
: |
w1 Shortcuts 4.46%
4.32% I
3.71% I
’ Intelligence Events
: 3.36% I
3.23% ]
o Real-Time
3.12% I
2.94% —
wy i
imy Audience 2 69%
Overview 2.44% |
Active Users
Cohort Analysis BETA
Other Category
User Explorer
3 Demographics 3.62% |
3.36% I
~ Interests
3.00% I
Overview
2.64% I
Affinity Categories 2 482 [r—
In-Market Segments 2.31% .
Other Categories 2.29% ]
2.10% —
» Geo
1.98% ——
N .
Behavior 131%

» Technology

+ Add Segment

42.99% of total sessions

Travel Buffs

Movie Lovers

TV Lovers

News Junkies/Entertainment & Celebrity News Junkies
Technophiles

Sports Fans/Soccer Fans

News Junkies

Music Lovers

News Junkies/Political News Junkies

Home Decor Enthusiasts

42.48% of total sessions

Arts & Entertainment/Celebrities & Entertainment News
Sports/Team Sports/Soccer

Arts & Entertainment/TV & Video/Online Video

Real Estate/Real Estate Listings

News/Newspapers

News/Sports News

Travel/Hotels & Accommodations

News/Weather

Travel/Air Travel

Internet & Telecom/Email & Messaging

In-Market Segment

5.24%
3.86%
3.37%

3.09%

2.82%
2.63%
2.56%
2.05%
2.01%
1.84%

ZURICH

40.87% of total sessions

Travel/Hotels & Accommeodations
Employment
Real Estate/Residential Properties/Residential Properties (For Sale)

Real Estate/Residential Properties/Residential Properties (For Sale)/Houses (For
Sale)/Preowned Houses (For Sale)

Travel/Air Travel

Autos & Vehicles/Motor Vehicles/Motor Vehicles (Used)

Real Estate/Residential Properties

Real Estate/Residential Properties/Residential Properties (For Rent)
Financial Services/Investment Services

Dating Services
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REPORTING OVERVIEW

Audience — Geo

Map Overlay = Explorer

Summary Site Usage Goal Set 1

Activate Table Booster Sessions ¥

Help by @dialog

i

Dashboards

Shortcuts

Intelligence Events

Real-Time

Audience

Overview
Active Users
Cohort Analysis BETA
User Explorer
+ Demographics
¥ Interests
- Geo
Language

Location

GoalSet2  Goal Sat 3

Goal Set 4

Ecommerce

I 3.768.701

ZURICH
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REPORTING OVERVIEW

Audience — Geo

Behavior

Acquisition
Country
Sessions Jr % Mew Sessions
4,366,494 55.97%
% of Total: 100.00% r View: 55
(4,366,494) ( %)
1. B0 Ireland 3,768,701 (86.31%) 54.29%
2. EIE United Kingdom 207,475 (4.75%) 57.41%
3. EE United States 71,157 (1.63%) 75.34%
4. D1 Belgium 54,063 (1.24%) 76.26%
5 == India 33,067 (0.76%) 86.97%
6. (not set) 26,695 (0.61%) 58.36%
7. Germany 21,695 (0.50%) 59.19%
8. [0 France 13,780 (0.32%) 64.16%
9. I Spain 13,085 (0.30%) 58.74%
10. = MNetherlands 12,607 (0.29%) 59.60%

New Users

2,443,836

2,045,964 |

119,117

53,608

41,227

28,738

15,579

12,842

8,341

7,686

7,514

54.57%

54.98%

45.48%

57.71%

61.70%

45.54%

46.98%

51.75%

54.56%

54.94%

48.04%

Pages / Session

278

2.78

3.15

241

Avg. Session Duration

Avg for Vies

00:02:17

00:02:19

00:02:34

00:01:38

00:01:17

00:07:40

no:02:21

00:02:20

00:02:12

0o:0z2:11

00:02:14

ZURICH

Conversions eCommerce =

Ecommerce Conversion Rate

Transactions Revenue

48917 €2,087,314,065.39 1.12%
% of Total: .00% % of Total: 100.00% ( %)

(£2,087,314,065.39)
45126 (92.25° €1,837,989,651.41 (88.06%) 1.20%
2,092 (428% €123,817,318.20 (5.93% 1.01%
343 (0.70%) €30,007,541.59  [1.44%) 0.48%
66 (0.13% €3,444,000.00 (0.16% 0.12%
29 (0.06% €332,850.00 (D020 0.09%
267 (0.55% €16,666,559.19 (0.80 1.00%
188 (0.38% €12,668,925.00 (0.6 0.87%
79 (0.16% €3,655,090.00 (0.18% 0.57%
54 (0.11% £3,924,600.00 0.41%
103 (0.21%) £8,992,200.00 0.82%
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REPORTING OVERVIEW

ZURICH
Audience — Behaviour

Frequency & Recency Oct 7,2013-Feb 12,2017
Email Export v Addto Dashboard  Shortcut This report is based on 100% of sessions. Learn more | Greater precision ~ | @1
Table Booster inactive I
Help by @dialog All Users

+ Add Segment
100.00% Sessions

g Dashboards

Distribution

4w Shortcuts Count of Sessions  Days Since Last Session

0 Sessions Pageviews

Intelligence Events
4,366,494 12,137,032

o Real-Time

Count of Sessions Sessions Pageviews
Audience
1 2,440,979 [—— 6,878,841
SR 2 627,208 [N 1,821,049
Active Users 3 297,793 880,175
Cohort Analysis BETA 4 178,453 Il 518,837
User Explorer 5 120,700 [l 345,286
» Demographics 6 87,825 il 246,934
» Interests g 67,182 [l 184,306
8 53,221 I 144,271
» Geo
9-14 179,156 [ 457,376
~ Behavior
15-25 125,108 [l 290,015
N Returni
ew vs Returning 26-50 94,185 M 195,955
Frequency & Recen.. 51-100 53228 I 101,650
Engagement 101-200 25,359 | 47,461
» Technology 201+ 15,497 | 24,876
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REPORTING OVERVIEW

Audience — Technology

Activate Table Booster

1@ Help by @dialog

Dashboards

+q  Shortcuts

Intelligence Events

G Real-Time

Audience

Overview

Active Users

Cohort Analysis BETA

User Explorer

+ Demographics

¥ Interests

} Geo

» Behavior

+ Technology
Browser & 0S
Network

» Mobile

» Custom

» Benchmarking

ZURICH

Sessions | VS. Select a metic Day Week Month | o4 o%

® Sessions

12,000

6,000

=} == S = ' EREI ==} = = = =} == 1= = = =}
January 2014 JUN%M January 2015 July 2015 January 2016 July 2016 January 2017
Primary Dimension: Browser Operating System  Screen Resolution  Screen Colors  Flash Version  Other
Secondary dimension ~ | Sort Type: | Default - Q, | advanced @ .5 =_
Acquisition Behavior Conversions =Commerce v
Browser
Avg. Session Duration Ecommerce Conversion Rate
Sessions W % New Sessions Mew Users Bounce Rate Pages / Session Transactions Revenue
4,366,494 55.97% 2,443,836 54.57% 2.78 00:02:17 48,917 €2,087,314,065.39
% of Total: 10 % Avg for View: 55.94% % of Total: 100.06% Awvg for View: 54.57% Avg for Vi 2.78 Avg for View: 0 17 % of Total: 100. % of Total: 100.00% Avg for View: 1.1
(4,366,494) (0.06%) (2,442,408) (0.00%) %) %) (48, (€2,087,314,065.3

5] 1. Chrome 1,875,200 (42.95%) 53.54% 1,003,892 (41.08%) 52.54% 2.90 00:02:31 28,248 (57.75%) £1,003,258,894.02 (48.06%) 1.51%
5] 2. Safari 1,028,320 (23.55%) 56.01% 575,931 58.05% 2.51 00:01:59 10,568 (21.60%) €412,437,658.51 (19.76%) 1.03%
L 3. Internst Explorer 726,157 (16.63%) 54.71% 397,268 (16.26% 44.77% 3.34 00:02:34 5,596 (11.44%) €455,951,124.91 (21.84%) 0.77%
] 4. Firefox 324,791 (7.44%) 55.07% 178,854 (7.32% 52.60% 2.85 00:02:39 2,708 (5.54%) €161,774,781.56 0.83%
5] 5. Safari (in-app) 185,140 (4.24%) 84.93% 157,238 (6.43% 88.82% 1.28 00:00:21 528 (1.08%) €8,811,400.00 (0.42% 0.29%
5] 6. Android Browser 132,951 (3.04%) 55.01% 73133 (299% 62.79% 2.25 00:02:08 247 (0.50%) £4,499,516.00 0.19%
8] 7. Edge 40,245 (0.92%) 47.94% 19,294 (0.79% 59.68% 2.55 00:02:20 774 [1.58%) £€34,450,846.30 (1. 1.92%
5] 8. Opera 13,502 (0.31%) 62.38% 8422 (D.34% 52.12% 2.68 00:02:28 138 (p28%) €£3,131,850.00 1.02%
5] 9. Opera Mini 10,644 (0.24%) 89.05% 9478 (0.39% T2.19% 1.70 00:01:10 0 (0.00%) €0.00 (0.00% 0.00%
)| 10, Amazon Silk 7,094 (0.16%) 64.01% 4541 (0.19% 64.89% 241 00:01:51 45 £1,400,165.00 0.63%
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REPORTING OVERVIEW

Audience — Mobile

ZURICH

Sessions ~ | VS. Select a metric Day Week Month d .e
w1 Shortcuts
® Sessions
@ intelligence Events 12,000
o Real-Time slao
l'i'. Audience ' L
January 2014~ e = Juty 3014 i January 2015 ’ = July 2015 = January 2016 = 201 ST Januan 207
Overview >
Active Users Primary Dimension: Device Category
jg BETA
EgapiaisE Secondary dimension ~ | Sort Type: | Default - Q, | advanced ﬁ c =_ '.‘-_ Hill
User Explorer
Acquisition Behavior Conversions eCommerce =
» Demographics
Device Category
» Interests . . . Avg. Session Duration . Ecommerce Conversion Rate
Sessions 4 % New Sessions New Users Bounce Rate Pages / Session Transactions Revenue
» Geo
) 4,366,494 55.97% 2,443,836 54.579 00:02:17 48,91 €2,087,314,065.39 1.12%
» Behavior % of Total: 100.00% Avg for View: 55.94% % of Total: 100.06% Avg for Vi Avg for View: 17 % of Total: 1 % of Total: 100.00% Avg for View: 1.12% %)
(4,366,494) (0.06%) (2.442.408) %) ( (€£2,087,314,065.39)
» Technology
o o 1. desktep 2,451,338 (56.14%) 52.93% 1,297,604 (53.10%) 48.22% 3.4 00:02:38 29,486 (60.28%) €1,513,796,359.12 (72.52%) 1.20%
~ Mobile
T o 2. mobhile 1,407,692 (32.24%) 60.69% 854,386 (34.96%) 63.68% 222 00:01:44 16,267 (33.25%) €415,996,250.50 (19.93%) 1.16%
Devices (] 3. tablet 507,464 (11.62%) 57.51% 291,846 (11.94%) 60.00% 2.56 00:02:08 3164 (6.47%) €157,521,455.77 | 0.62%
+ Custom

Showrows: |10 ¥ | Goto: | 1 1-30f3 | € >
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REPORTING OVERVIEW

ZURICH
Audience — Mobile

¢ Shortcuts Primary Dimension: Mebile Device Info  Mobile Device Branding  Service Provider  Mobile Input Selector  Operating System  Other

Secondary dimension ¥ | Sort Type: | Default ~ Q, advanced |FH | = | k|7
@ intelligence Events
° Acquisition Behavior Conversions =Commerce
Maobile Device Info
o Real-Time Ecommerce Conversion Rate
Sessions s % New Sessions New Users Bounce Rate Pages [ Session Avg. Session Duration Transactions Revenue

i Audience 62 1,145,662 00:01:50 19,404 €573,328,706.27
83% %0 146.91% Avg for Avg for View 02:17 Tota 67 % of Tota
Overview N
e TS 1. AppleiPhone 697,015 (36.42%) 63.49% 65.58% 2.10 00:01:26 £210,435015.51 (3¢ 1.01%
Cohort Analysis BETA 2. AppleiPad 384,684 (20.10%) 58.42% 224717 (19. 59.25% 2.58 00:02:07 2,367 (12.20%) £133,129,615.77 | 0.62%
User Explorer 3. (notset) 63,042 (329%) 64.09% 40,403 61.46% 2.41 00:02:01 593 (3.06%) £16,903,952.00 0.94%
r D hi
emograpnics 4. Samsung SM-GO0OF Galaxy S5 51,133 (2.67%) 55.70% 28,483 50.91% 254 00:02:04 044 (486%) £24,606,285.00 1.85%
» Interests
5. Samsung GTI9505 Galaxy S IV 43,310 (2.26%) 55.87% 24199 (2.11%) 58.39% 2.60 00:02:05 249 (1.28%) £5,628,643.00 (0.95%) 0.57%
F Geo
6. Samsung SM-G920F Galaxy S6 37,821 (1.98%) 54.79% 20723 (181%) 62.89% 2.34 00:01:54 945 £30,232,513.00 2.50%
» Behavior
7. Samsung GT-19300 Galaxy S 1ll 18,360 (0.96%) 49.62% 9,110 58.66% 2.37 00:02:38 25 (0.13%) £71,000.00 (0. 0.14%
+ Technology
Vo 8. HTCME One M8 12,432 (0.65%) 55.23% 6,866 58.92% 2.50 00:02:01 215 (1.11%) £5,863,750.00 1.73%
* MoDlle
o 9. Samsung GT-19195 Galaxy $4 Mini 10,942 (0.57%) 55.91% 6118 60.61% 2.48 00:01:59 68 £1,882,180.00 (0.33%) 0.62%
Devices 10.  Microsoft Windows RT Tablet 10,502 (0.55%) 51.70% 5,430 64.94% 2.33 00:01:57 61 (0.31%) £2,190,705.00 (0.38%) 0.58%
» Custom Showrows: |10 v | Gotor |1 1-10 of 4566 | € >
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REPORTING OVERVIEW

Acquisition — All Overview

+ Top Channels

M Crganic Search
M Faid Search
M Direct
Display
W Rreferral
(Other)
W Social
Email

Table Booster inactive I

@ Help by @dialog

% Dashbeards

4=y Shortcuts

[ ] Intelligence Events

(O FRealTime Acquisition
Sessions 4+ % New Sessions
.'ii Audience
4,366,494 55.94%
=, Acquisition 1 W Organic Search 16701 |
Overview
i 995,759
v All Traffic 2 W Paid Search 3 -
» AdWords
3 W Direct 754,294 -
» Search Console NEW
» Social 4 1 Display 534,042 -
» Campaigns
5 W Referral 239,336 l
[ Behavior
& m (Other) 108,481 l
K Conversions
7 W Social 58,455 |
g Email 3026 |

New Users

Sessions

® Sessions

12,000

ZURICH

Conversions

® Ecommerce Conversion Rate

8.00%

4.00%

Behavior

Bounce Rate

2,442 408

54.57%

43.70%

409.50%

57.68%

83.56%

62.96%

74.00%

75.97%

66.85%

Conversions

Pages / Session Avg. Session

Duration

Ecommerce Transactions

Conversion Rate

Revenue

2.78 00:02:17 1.12% 48917 €2,087,314,065.39

0.81%

1.97%

0.73%

0.71%

2.29%

0.73%

0.32%

0.30%
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REPORTING OVERVIEW

Acquisition — All Traffic

ZURICH

REPORTS Users v |VS Selecta metric Day Week | Month | o4 «%
© real-Time ® Users
4.000
= Audience
PR
}" Acquisition 2,000 \
Overview
a Al Traffic 03:00 08:00 0200 12:00 1500 1800 3 January 2018 08:00 08:00 12:00 1500 13:00 4 January 2018  0G:00 08:00 1200 15:00 13:00  5January 2018  06:00 08:00 1200 15:00 1200  6January2018  08:00 08:00 1200 15:00 13:00  7January 2018 06:00 08:00 12:00 1500 18:00 2.Jan...
Channels Primary Dimension: Source/Medium  Source  Medium  Heyword  Other
Treemaps Secondary dimensien ~ | Sort Type: | Defauk - Q, | advanced | = |k |&|§0
Source/Medium
Acquisition Behaviour Conversions | All Goals ~
Referrals Source/Medium
Users + HNew Users Sessions Bounce Rate Pages/Session Avg. Session Duration Goal Conversion Rate Goal Completions Goal Value
v Google Ads
o 13,659 18,355 61.45% 00:01:48 18.85% 3,459 £0.00
v Searchconsole % of Total: 100.00% (13,659) % of Total: 100.00% (18,355) View: 61.45% (0.00%) g f for View: 00:01:48 (0.00%) avg for View: 18.85% (0.00%) 459) % of Total: 0.00% (£0.00)
¥ Social 1. google / organic 4,989 (26.00%) 3675 (za.37% 6,341 (24.55% 62.40% 232 00:01:57 16.61% 1,053 (z0.44% £0.00 (0.00%
v Campaigns 2. (direct) / (none) 4,389 (31.67%) 2,695 (23.14% 6,203 (33.79% 54.73% 1.85 00:02:05 22.22% 1,378 (30.84% €000 (oo0%
X 3. google/cpc 3,611 (26.06%) 2,646 (2763% 4573 (zamx 66.52% 210 000114 16.62% 760 (21.97% £0.00 (oo0%
BN  Behaviour
4. bing / organic 194 (1.40%) 126 267 (1.45% 57.68% 2.66 000148 35.21% 94 €0.00 (ooo
Conversions
F . 5. lionie/ referral 128 (0.92%) 112 (a7 137 (0.75% 97.08% 1.07 00:00:09 10.95% 15 (D42 £0.00 (oo0%
6. moneycube.ie / referral 65 (0.47%) 43 (0.45% 74 (0.40% 68.92% 257 00:0310 24.32% 18 £0.00 (oo0%
7. campionins.com / referra 53 (0.38%) 51 (0.53%) 181 (o.99% 79.01% 1.54 00:00:52 13.81% 25 (072% £0.00 (oo0%
Q Discover
8. pensionadvice.ie / referral 36 (0.26%) 31 37 (o20% 75.68% 1.65 00:02:00 811% 3 (0.09% €0.00 (0.00%
Admin
¢ 9. quigley.ie / referral 35 (o.25%) 28 (o.29% 41 (o223 6B8.20% 1.46 000146 12.20% 5 (014 £0.00 (o.00%
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REPORTING OVERVIEW

Acquisition — AdWords

ZURICH

2 Audience Users (WS Selecta metric Day Week Month | 24 <%
%e  Acquisition @ Users
1,000
Overview Wednesday, 2 January 2013
®= = Users: 632 .
» All Traffic 500
4+  Google Ads
Campaigns 03:00 06:00 0800 1200 1500 1800 3 January 2018 08:00 0800 1200 1500 1300 4 January 2018 06:00 0800 1200 1500 1300  5lanuary 2018 06:00 0B:00 1200 1500 1300 6 January 2018 08:00 00:00 12:00 1500 1300  7January 2018 06:00 08:00 1200 1500 12:00 8 Jan...
Treemaps
Primary Dimension: Campaign / Campaign ID  Google Ads: Ad Group
sitelinks"®" —
Secondary dimensicn ¥ | Sort Type: | Defaul Q |advanced H | @[ |k |[= |00
Bid Adjustments
) ) Acquisition Behaviour Conversions = All Goals =
Keywords Campaign / Campaign ID
Search Queries Clicks + Cost cPC Users Sessions Bounce Rate Pages/Session Goal Conversion Rate Goal Completions Goal Value
Hour of Day €3,304.03 66.52% 16.62% 760
% of % of Total: 100. Awg for Vi 3 \ 18B. % of Total: 7%
Final URLs 1. )
Display Targeting 1. WG Pensions - Friority y 773 (15.57% £553.92 (1677 £0.72 699 (18.35% 833 (18.22 53.18% 242 16.57% 138 (12.16% £0.00 (0.00%
Video Campaigns WG - Life Insurance / Assurance - Zurich
2. Brand 4 466 (9.38%) £59.42 (1.80% £0.13 A72 (12.73% 668 (14.61% 55.84% 232 15.57% 104 (13.68% €0.00 (o.00%
Shopping 935524044
Campaigns _
3. Protection - Banner y 433 (g72%) €7266 (220% €017 300 (zas 363 (70u 9366% 11 11.57% 42 (ss3 £0.00 (000
v Search console 073178127
Savings - Banner S6%) 2 108 9,683 a a < 248 0%
N ocial 4. 3175140 ® 430 (2.66%) £7232 (219% £0.17 359 (o.em 409 (2.94% 96.33% 1.10 13.45% 55 (7.24% €0.00 (o.00%
Pensions - Banner 404 (314 £5024 (152% €012 2 (00s: 2 (ooex 100.00% 1.00 0.00% 0 (oooe £0.00 (000

v Campaigns 1073178124 ¢
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REPORTING OVERVIEW

ZURICH
Acquisition — Search Console

Primary Dimension: Landing Page

4 Shortcuts

Secondary dimension - Q, | advanced
@ intelligence Events Acquisition Behavior Conversions =Commerce ~
’ Landing Page
Average Position Pages [ Session Ecommerce Conversion
. Impressions + Clicks CTR Sessions Bounce Rate Transactions Revenue
o Real-Time Rate
139,285 7.2 43.81% 12
I.i.I Audience % of Total: 100.00% N 3 Avg otal: Avg for
o 1. 388,616 (11.58%) 31,158 (2 B8.02% 5.0 536,438 (3 37.49% 3.73 4691 (37 £222,088298.94 | 0.87%
'!’ Acquisition
. 2. 316,518 (9.44%) 10407 3.29% 9.0 37,842 73.16% 1.77 148 £20,375687.02 0.39%
Overview
» All Traffic 3. 208,109 (6.20%) 10441 5.02% 3.1 56,514 69.18% 1.97 111 £€5,586,739.74 (1.13%) 0.20%
» AdWords 4. 162,762 (4.85%) 5934 3.65% 41 17,785 (1.17%) 23.68% 3.85 573 £109,805,162.62 (2 3.22%
- NEW
Trmei Cevsil 5. 90,713 (2.70%) 2121 2.34% 54 12115 (0. 53.81% 2.47 0 £0.00 0.00%
Landing Pages
6. 68,006 (2.03%) 584 0.86% 2.5 2,087 (0.14%) 61.04% 1.89 0 £0.00 0.00%
Countries
7. 67,411 (2.01%) 4609 (3.31%) 65.84% 13 54,501 (3.60%) 7.93% 6.91 0 £0.00 0.00%
Devices
i 8. 63,289 (1.89%) 2,541 (1.82%) 4.01% 7.5 7332 (0. 63.48% 1.95 37 £73,87424 0.50%
+ Social 9. 58,245 (1.74%) 2,298 3.95% 7.9 7,295 (0. 49.36% 3.33 683 £6,907,241.86 9.36%
» Campaigns 10. 55,823 (1.66%) 493 (0. 0.88% 1.6 2,567 (0. 18.00% 497 37 £92,342.81 1.44%




© Zurich Insurance Company Ltd

REPORTING OVERVIEW

Acquisition — Social

o

=]

Dashboards

Shortcuts

Intelligence Events

Real-Time

Audience

Acquisition

Overview

» All Traffic

» AdWords

» Search Console NEW

- Social
Overview
Network Referrals
Landing Pages
Conversions
Plugins
Users Flow

» Campaigns

Behavior

Social Value

Social Sources

PSP SO S

(PRI W - h e

Sessions: 4,366,494

Sessions via Social Referral: 58,456
Conversions: 154,711

Contributed Social Conversions: 1,769

Last Interaction Social Conversions: 1,353

ZURICH

Social Network Sessions % Sessions
Social Network Facebook 12445 [ 72.61%
Pages Linkedin 6201 W 1061%
Shared URL
. Twitter 5294 [ 9.06%
Social Plugins
) Dailymotion 3952 ] 6.76%
Social Network
Ustream 146 | 0.25%
reddit 69 | 0.12%
Glassdoor 64 | 0.11%
Blogger 53 | 0.09%
Instagram 53 | 0.09%
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Acquisition — Campaigns

© Zurich Insurance Company Ltd

® Sessions

8,000
Activate Table Booster I
4000

by @dialog
Dashboards WWWWWWWWWWMMNWWW
January 2014 ST Be e = Janvary 2005 = July 2015 = January 2016 = July 2016 e T January 2017
- Shortcuts
Primary Dimension: Campaign Source  Medium  Source / Medium  Other
! Intelligence Events Secondary dimension ~ | Sort Type: | Default ~ Q | advanced || @ | |+ | = | &
) Acquisition Behavior Conversions =Commerce ¥
O Real-Time
Campaign
Avg. E C. Rate
Sessions Jr % New Sessions Mew Users Bounce Rate Pages | Session Transactions Revenue
Audience
1,048,335 53.50% 560,81 00:02:28 2.04% 21,361 €901,730,5
=3 g % of Total: % Avg for Vi 55.94% T Avg for View 17 Avg for View: 1.12% (81.88%) T 3 Ti
=p Acquisition (4,366,494) (4.36%) (7.44%) (€20
Overview ] 1. Brand- Exact 440,799 (42.05%) 42.77% 188,529 (33.62% 42.56% 3.37 00:02:41 1.33% 5,850 (27.39% £€217,241,589.26 (24.09%
» All Traffic [J | 2. Generic - Top Performing 71,105 (6.78%) 72.25% 51,370 (9.16% 63.16% 2.28 00:02:14 5.21% 3,708 (17.36% £168,903933.19 (1873
» AdWords | 3 Brand-BMM 66,079 (6.30%) 40.63% 26,845 (4.79% 50.68% 2.61 00:02:01 1.57% 1,038 (4.86% €42,660,071.03 (4.73%
» Search Console NEW
L 4. Brand Mortgage - Exact 44,778 (4.27%) AT T79% 21,401 (3.82%) 45.02% 276 00:02:39 2.09% 937 (4399 £219,017747.62 (24.29%
» Social
] 5. Bonkers_referral 37,675 (3.59%) 55.77% 21012 45.24% 3.44 00:03:38 2.89% 1,089 (5.10%) £€42,060497.79 [466%
~ Campaigns
] 6. Brand Mortgage - BMM 25,794 (2.46%) 41.31% 10,655 (1.90%) 59.08% 219 00:01:52 1.48% 381 (1.78% €78,866,032.59 (8.75%
All campaigns
. (] 7. Mortgages 21,529 (2.05%) 73.41% 15805 (2.82%) 46.75% 2.86 00:02:15 0.00% 0 (0.00% €0.00 (0.00%
Paid Keywords
Organic Keywords [J & BrandSavings 20,880 (1.99%) 60.68% 12,670 (226%) 19.63% 412 00:02:49 1.20% 251 (1.18% €2,187,807.00 (0.24%
Cost Analysis J 9. Mortgage Calculator Exact 18,638 (1.78%) 71.52% 13,330 (2.38%) 65.70% 1.52 00:01:35 0.26% 48 (0.22% €8,724,400.00
) 1 10. Mortgage Calculator BMM 10,948 (1.04%) 62.96% 6,893 (1.23%) 70.00% 1.64 00:01:31 0.36% 39 (0.18%) €7,817,500.00
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Behaviour — Overview

4 | Overview

© Zurich Insurance Company Ltd

Pageviews ~ |¥S. Selecta metric Hourly Day Week Month

Table Booster inactive I ® FPageviews
30,000

@ Help by @dialog

5% Dashboards

C—

4 Shortcuts

9. /our-products/savings-and-investments 161,808 | 1.33%

Experiments

@ inteligence Events January 2014 et ~auty 3014 i = January205 7 July 2015 - January 2016 - w2016 ST January 2017
O Real-Time Pageviews Unique Pageviews Avg. Time on Page Bounce Rate % Exit
. . 0, 0,
12,137,032 9,660,161 00:01:17 54.57% 35.95%
8, ) PR e Y s Mttt Mt
im  Audience B T P Pt S et Py it
'!’ Acqguisition
Site Content Page Pageviews % Pageviews
3 f b
[0 eehavior g 1. & 1912000 [l 1575%
Page Title 2. four-products/mortgages il 300,317 | 3.22%
Overview
Mortgages (Content Group) 3. /personal/currentaccount @ 310399 | 2.56%
Behavior Flow
Site Search 4. /personal/mortgages @ 302177 | 2.49%
» Site Content
Search Term 5. /[contact-us @ 275,976 | 2.27%
» Site Speed
Events 6. /careers @ 227845 | 1.88%
» Site Search
Event Category 7. /contactus @ 204777 | 1.69%
» Events
8. /personal/savings @ 192,717 | 1.59%
» Publisher
&
@

10. /our-products/credit-card 142,250 | 1.17%
In-Page Analytics

view full report
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REPORTING OVERVIEW

Behaviour — Site Content

Activate Table Booster

by @dialog

© Help

€

Dashboards

Shortcuts

Intelligence Events

Real-Time

Audience

Acquisition

Behavior

Overview

Behavior Flow

+ Site Content
All Pages
Content Drilldown
Landing Pages
Exit Pages

» Site Speed

» Site Search

» Events

® Pageviews
30,000

Ch—

ZURICH

January 201;1:) == S QJUW%M S = January 2015 = = July 2015 = January 2016 & Ju‘ijZD‘?%I R = B JanuaryL\jZDﬁ
Primary Dimension: Page PageTitle Content Grouping: none Qther
Secondary dimension * | Sort Type: | Default - Q, | advanced ﬁ 0 =_ _-"_
Page Pageviews ¢ Unique Pageviews Avg. Time on Page Entrances Bounce Rate % Exit Page Value

12,137,032 9,660,161 00:01:17 4,363,652 35.95% €1,361.71
% of Total: 100.00% (12,137,032) % of Total: 100.00% (9,660,161) Avg for View: 00:01:17 %) % of Total: 100.00% (4,363,652) Avg for View: 54.57 Avg for View: 35.95% (0.00%) % of Total: 118.62% (€1,147.98)
J 1 7 & 1,912,009 (15.75%) 1,590,844 (16.47%) 00:01:13 1,516,363 (34.75%) 46.19% 4478% €411.50 (30.22%)
| 2. Jour-products/mortgages @ 390,317 (3.22%) 328721 (3.40%) 00:01:28 272886 (6.25% 63.48% 55.20% £3,436.92(252 40%)
| 3. /personal/currentaccount @ 310,399 (2.56%) 236946 (2.45%) 00:01:16 157,630 (3.61% 50.31% 39.36% £€0.00 (0.00%)
| 4. /personal/mortgages @ 302,177 (2.49%) 222248 (230% 00:00:44 113421 (260% 47.79% 26.23% £€0.00 (0.00%)
J 5. /fcontact-us & 275,976 (2.27%) 217961 (2.26%) 00:01:59 79,237 (1.82% 72.60% 53.58% £184.59 (13.56%)

J 6. /careers & 227,845 (1.88%) 129,582 (1.34% 00:00:22 70,328 (1.61%) 8.59% 11.85% £4.49
J 7. /contactus @ 204,777 (1.69%) 149903 (1.55% 00:01:086 50,348 (1.15%) 49.93% 37.01% £0.00 (D.00%)
| 8. /personal/savings @ 192,717 (1.59%) 136,991 (1.42%) 00:00:25 57274 (1.31% 11.98% 11.79% €0.00 (0.00%)
| 9. /four-products/savings-and-investments @ 161,898 (1.33%) 106,315 (1.10%) 00:00:27 47,024 (1.08%) 13.00% 13.02% €£343.15 (25.20%)
|| 10. /four-products/credit-card it 142,259 (1.17%) 121,711 (1.26%) 00:02:16 98,206 (2.25%) 73.35% 64.51% €223.44 (16.41%)
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Behaviour — Site Speed

€

Dashboards

Shortcuts

Intelligence Events

Real-Time

Audience

Acquisition

Behavior

Overview

Behavior Flow

» Site Content

- Site Speed
Overview
Page Timings
Speed Suggestions
User Timings

» Site Search

» Events

» Publisher

Experiments

® Avg. Page Load Time (sec)
a0

20

il
il

ZURICH

A o =)
January 2014 July 3014

83,869 of pageviews sent page load sample

'EEE] ==}
SREIEnEEs

Avg. Domain Loockup Time

January 2015

&
{i]

Avg. Server Connection Time

{i]

Avg. Server Response Time

July 2015
-

{i]

Avg. Page Download Time

January 2016

{i]

]

=,

[
=
kS

24|

i

{i]

{i]

{i]

=k
January 2017

Avg. Page Load Time (sec) Avg. Redirection Time (sec) (sec) (sec) (sec) (sec)

6.18 0.30 0.02 0.11 0.29 0.39

[PRTTNU Iy FTI . 1. L. PO R B | | XTI AP T | [ | A Adasib

Site Speed Browser Avg. Page Load Time (sec)

Browser ] 1. Mozilla 0.85

Country 2. Opera 319

Page 3. Amazon Silk 3.37
4. Edge 3.65
5. Android Webview 41
6. Internet Explorer 4.87
7. Chrome 5.48
8. Safari (in-app) 741
9. Safari 7.84
10. Firefox 8.79
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Behaviour — Page Timings

C)

Primary Dimension: Page Page Title Content Grouping: none

Real-Time
Audience
Acquisition
1.
Behavior 2.
Overview 3.
Behavior Flow 4
+ Site Content 5.
- Site Speed 6.
Overview 7.
Page Timings 8.
Speed Suggestions 9.
User Timings 10.

» Site Search

Secondary dimension ~ | Sort Type: | Default -

Page

lour-products/mortgages
/personal/currentaccount
Ipersonal/mortgages

/contact-us

Icareers

/contactus

Ipersonal/savings
lour-products/savings-and-investments

lour-products/credit-card

Other

e R I IR R IR

Pageviews A i

12,137,032

% of Total: 100.00% (12,137,032}
1,912,009

390,317

310,399

302,177

275,976

227,845

204,777

192,717

161,898

142,259

ZURICH

Q, | advanced B+

Avg. Page Load Time (sec) ¥ |(compared to site average)

6.18

Avg for View: 6.18 (0.00%)

_30. 53%
_108.93%

-13 39%1

-24. 8?%4

PZU.UQ%

-22. 3?%4

-18. 6?%1

— 1 os

Showrows: |10 ¥ | Gotor |1 1-100f88769 | < | >
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REPORTING OVERVIEW

ZURICH
Behaviour — Site Search

] @ Sessions with Search

| Search reporis & help 120
Table Booster inactive I |
50
@ Help by @dialog
i Dashboards
= e e e R S R R\ 0 ) = E—=] = = = =] = i =
January 2014 I July 3014 January 2015 July 2015 January 2016 Juty 2016 R ) January 2017
4= Shortcuts
1.11% of your visits used site search
[ ] Intelligence Events B Visits Without Site Search Bl Visits With Site Search
: Sessions with Search Total Unigue Searches Results Pageviews / Search % Search Exits % Search Refinements Time after Search
0, o, . .
O reatrime 48,277 61,746 1.28 17.60% 19.30% 00:02:34
S st trsmentl SO sssneniin - ' : e i At it W R L
Audience
Avg. Search Depth
':’ Acquisition 1
0 Behavior
Overview Site Content Search Term Totgle:xz:: % Total Unique Searche
X Search Term 4
Behavior Flow 1. Search the site 042 | 153%
) Site Search Category
» Site Content 2. student 547 | 0.89%
) Start Page
» Site Speed 3. sfs 545 | 0.88%
~ Site Search 4. standard financial statement 438 | 071%
Overview 5. forms 418 | 0.68%
Usage 6. sortcode 406 | 0.66%
Search Terms 7. credit card 357 | 058%
IPERES 8. branches 339 | 055%
» Events 9. careers 207 | 0.48%
» Publisher 10. iban 281 | 0.46%
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REPORTING OVERVIEW

Behaviour — Events

Total Events + | VS. Select a metric

® Total Events
100,000

4+ Shortcuts

50,000

@ intelligence Events

O Real-Time

January 2014

l’i’l Audience

Attt gl

ZURICH

Hourly Day Week | Month

= == =} o ==} =

January 2015 July 2015
>

January 2016 July 2016

January 2017

Event Value
o Total Events Unique Events 51 ,7 63,944,94 Avg. Value Sessions with Event Events / Session with Event
%y Acquisition
16,244,946 9,130,446 0 3,186.46 2,559,798 6.35
[0 ®ehavior
Overview
Behavior Flow Top Events Event Category Total Events % Total Events
o —— Event Category 1. Scroll Depth 10,362,707 [ 63.79%
. Event Action 2. Enhanced Ecommerce 1,043742 || 6.43%
» Site Speed
) Event Label 3. Calculator 525378 | 3.23%
» Site Search
4. Online Banking 506,053 | 3.12%
~ Events
. 5. Mortgage Calculator Button 348745 | 2.15%
Overview
Top Events 6. Contact Us 205515 | 1.82%
7. Form: /fforms/borrowing/application.aspx 230,768 | 1.42%
Pages
Erme kD 8. Call To action 225932 | 1.39%
9. Form: /fforms/borrowing/application.aspx?product=1 157,106 | 0.97%
» Publisher
10. Mortgages Calculator 156,460 | 0.96%

Experiments
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Goals — Overview

® Goal Completicns

Search reports & help 500

Table Booster inactive I

@ Help by @dialeg

Dashboards

Ay

REPORTING OVERVIEW

= =} e

ZURICH

4w Shortcuts

[ ] Intelligence Events

= | B—a = = = o T =
January 2014 Juhf‘ﬁﬁﬂ January 2015 July 2015 January 2016 July 2016 January 2017
>
Current Account Application -
Online Banking - Document Mortgage Account Application | Onboarding (Goal 5 Student Complete (Goal 6
Goal Completions Goal value Goal Conversion Rate Total Abandonment Rate

106,911

Q Real-Time
Ry SRPSTNEN Y |

¥y
imy Audience Current Account Short Form

(Goal 7 Completions)

'!., Acquisition 9,477
..._.ﬁk. My -
[ Behavior
Deposit - Fixed Withdrawal
(Goal 17 Completions)
I conversions 565
NPT
~ Goals
Overview
Goal URLs

Goals

€0.00

Catch All Savings Funnel (Goal
9 Completions)

6,256

WO [ ——

Deposit - Standard Fixed (Goal
18 Completions)

501
RVRY |

2.45%
L L PO Y

86.13%

R

Credit Card Application (Goal
11 Completions)

11,677

Overdraft Application (Goal 12
Completions)

2,976
PRI T

Deposit - Interest Upfront (Goal
19 Completions)

337
T |

Reverse Goal Path Goal Completion Location

Funnel Visualization Source / Medium
Goal Flow

Smart Goals NEW
+ Ecommerce

}+ Multi-Channel Funnels

} Attribution

Upload (Goal 1 Completions)

4,407
[

Personal Loan Application
(Goal 13 Completions)

11,026
M

(Goal 2 Completions)

12,389
NP

Savings - Regular Savings
(Goal 14 Completions)

2,703
[ e

Completions)

14,497
WM__

Deposit - Demand Account
(Goal 15 Completions)

392
a1 h

Completions)

12,135
——t A A

Deposit - Smart Access (Goal
16 Completions)

970
w

. . Goal .
Goal Completion Location Completions % Goal Completions
1. /forms/current/thankyou.jsp?printed=n 10921 W 10.22%

2. /forms/mortgages/thankyou

3. /forms/borrowing/thankyou

4. fforms/saving/thankyou jsp?printed=y

5. /application-complete/personal loans/

6. /application-complete/credit cards/

7. /fforms/student-current/thankyou

g2o4 [ 7.76%
7481 ] 698%
7359 | 6.88%
6498 [ 6.08%
5190 I 5.79%

5497 | 514%
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Goals — Funnel Visualisation

Online Banking - Short Form
44,679

2,265 (5.07%)

proceeded to Online Banking - Long Form

Online Banking - Long Form
5,889

3,378 (57.36%)

proceeded to Online Banking - Document Upload

Online Banking - Document Upload
3,447

1,212 (35.16%)

proceeded to

1,212

911 (75.17%)

proceeded to Online Banking - Document Uplead

Online Banking - Document Upload
214

1.89% funnel conversion rate

Z

ZURICH
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ZURICH
Multi-Channel Funnels — Top Conversion Paths

Conversions Caonversion Value

52,401 €663,528,058.95

4+ Shortcuts

154,711) 0
@ Iintelligence Events
Primary Dimension: MCF Channel Grouping Path  Default Channel Grouping Path Source/Medium Path  Source Path Medium Path Other Channel Groupings
Real-Time
o Secondary dimension * Q, | advanced B @& = &
'.i.. SrmerED MCF Channel Grouping Path Conversions 4 Conversion Value
1. [ Paid Search x 2| 4,695 (8.96%) £69,425,568.21
'!; Acquisition . )
2. [ organic search > [ Direct ] 4371 (8.34%) £62,409,938.50
[ Behavior 3. [Directx 2 “ 3,098 (5.91%) €43,229769.41
) 4. | Paid Search > | Direct | 2,179 (4.16%) €32,817,584.90
I Conversions —
» Goals 5. [ Paid Search > [ Organic Search | 2,022 (3.86%) £21,426,631.44
» Ecommerce 6. | Organic Search x 2 “ 2,008 (3.83%) £14,804,655.00
~ Multi-Channel Funnels - )
7. [ organic search > | Paid Search | 1,606 (3.06%) £26,069,110.00
Overview ) )
Assisted Conversions 8. [ Organic Search » ‘ Referral | 1,265 (2.41%) €2,225,200.00
Top Conversion Paths 9. [Paidsearch > [ Referral | 1,202 (2.29%) £1,300,248.42
Time Lag )
10. | Organic Search > | Direct x 2 | 1,163 (2.22% £12,196,805.00
Path Length org ‘ - “ (2.22%) 196,
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REPORTING OVERVIEW 7,
ZURICH
What are goals?

e Goals are actions visitors can perform on our site that we value
e They are often split into 2 sections:
— Micro conversion/goal — a small step on the path of a visitor towards your primary conversion
goal (usually called a macro conversion)
— Macro conversion/goal — primary action we want users to perform (transaction for ecommerce
site, becoming a lead for lead gen sites)

e Crucial for performance evaluation

30
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ZURICH
Goal types in Google Analytics

e Destination (visiting a certain page triggers a goal)

e Duration (session duration over a certain point triggers a goal)

e Pages per Session (number of pages viewed during a single session triggers a goal)
e Event (triggered when specific events are recorded)

e Smart Goal (automatic goal based on machine learning algorithms)

31
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ZURICH

Destination goal @ o

VLU - Create View
L o Goal setup

Reporting view - User ID
1] () Template
.-—

(m B view settings Select a template to start with a pre-filled configuration

@ Smart Goal net available.

Go to Admin / Goals 52 Useranagemen
Click ‘+ NEW GOAL’

Choose a ‘Custom’ goal
Click ‘Continue’

Goals

® Customn —

A Content Grouping

ﬂ- m Cancel
Filters

Q Goal description  Edit
|E| Channel Settings Name: Desti f
Goal type: D

L Ecommerce Settings o Goal details et

e o6 o o
® 0O Y
<

Dd  calculated Metrics seTa
Cancel

PERSONAL TOOLS & ASSETS

El? Segments

E Annotations
il Attribution Models

lz‘ Custom Channel Grouping seT

Q ™ custom Alerts

° E @ Scheduled Emails

32
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Destination goal

Reporting view

=~ [
® Choose the name =
e Choose ‘Destination’ :
e Click ‘Continue’

® 0 ¥
>

ZURICH

Q ADMIN USER

Q Goal setup  Edit

User ID
Custom
View Settings 0 Goal description
Name
User Management Destination goal -€
Goals Goal slot ID

Goal I1d 1/ Goal Set1 ~
Content Grouping

Type

Filters ® Destination ex: thanks.mtml ‘____

Duration  ex: 5 minutes or more
ha Sattin )
Channel Settings Pages/Screens per session  ex 3 pages

Event ex:played a video

W™ Ecommerce Settings
=" B =etting Smart Goal not available.
Measure the most engaged visits to your website and automatically turn those visits into Goals. Then use those Goals to
Dd cCalculated Metrics eeTa improve your Google Ads bidding. Learm more
PERSOMAL TOOLS & ASSETS

=

0

ﬁ m Cancel
Segments
Q Goal details  Ean

Annotations

C 1
Attribution Models ance
Custom Channel Grouping BeT

Custom Alerts

Scheduled Emails

33
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Destination goal

e [nput the destination page
e Click ‘Save’

® 0 ¥

o)

ADMIN USER

VUM - Create View

ZURICH

o Goal setup  Edit
Reporting v riD
Custom
+ B view settings Q Goal description  Edit

Name: Goal narr
: Destinatiorn

Goal typ

User Management

o Goal details

L

Goals Destination

—— Equalsto ~

?i Content Grouping

Y Filters Value optiona
| ‘ OFF
Channel Settings o

Funnel optional

L}

OFF

Ecommerce Settings

thank-you Case sensitive

For example, use My Screen for an app and /thankyou.htmi instead of www:.example.com/thankyou.hitm/for a web page.

Assign a monetary value to the conversion.

Specify a path you expect wraffic to take towards the destination. Use it 1o analyze the entrance and exit points that impact your

Dd  calculated Metrics geTa Goal

PERSONAL TOOLS & ASSETS . .
Verify this Goal

— KX

Cancel

Segments

L,_Z‘ Annotations

Attribution Models

lz‘ Custom Channel Grouping et
™ custom Alerts

G cheduled Emails

See how often this Goal would have converted based on your data from the past 7 days.

Cancel

34
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ZURICH
Destination goal o Aoum s

TCS - Reporting View

Q Goal description  Edit

Name: Checkout Complete
um Goal type: Desti

- n View Settings

. ° Goal details
e Funnel option allows us to track  © e

. R . A \/checkout\/thank_you Case sensitive
Ste p S p rl O r to th e d eStI n atl O n p ag e — F Goals For example, use My Screen for an app and /thankyou. htmiinstead of www.example.com,/thankyou.htmlfor a web page.

e \We can see where people drop A contentroupin = [
off

Filters )
Funnel cptional

_
IE‘ Channel Settings n:

Use an app screen name string or a web page URL for each step. For example, use My Screen for an app and /thankyou. htm!

®* 0 Y
4

instead of www.example.com/thankyou.htmifor a web page.

'H Ecommerce Settings
Step Name Screen/Page Required?
Dd calculated Metrics eeTa o Product \/products\/* |_ oy
@ can \eart
PERSONAL TOOLS & ASSETS
e Contact Information \/checkout\/contact_information
Segments
Q Shipping Method \/checkout\/shipping
|E| Annotations 6 Payment Method \/checkout\/payment
G Processing \/checkout\/processing
ilii  Attribution Models
+ Add another Step

|§| Custom Channel Grouping BeT

“' Custom Alerts Verify this Goal  See how often this Goal would have converted based on your data from the past 7 days.

* G Scheduled Emails = Cancel

9]
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Destination goal

e Funnel option allows us to track
steps prior to the destination page

e \We can see where people drop
off

Online Banking - Short Form
44,679

2,265 (5.07%)

proceeded to Online Banking - Long Form

Online Banking - Long Form
5,889

3,378 (57.36%)

proceeded to Online Banking - Document Upload

Online Banking - Document Upload
3,447

1,212 (35.16%)
proceeded to

1,212

911 (75.17%)

proceeded to Online Banking - Document Uplead

Online Banking - Document Upload
214

1.89% funnel conversion rate

Z

ZURICH
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CREATING DASHBOARDS
ZURICH

. All accounts > GTM Playground p o0 . n
Al Analytics  Reporting view - User ID ~ ¢ 20 :

Search reports and help N . . . . . -
Q 2 ' —: See your audiences, acquisitions and behaviors visualized in a brand new way. Try Google Data Studio now!

Home
# Dashboards
== Customization @_ m " All Shared  Private Search
Dashboards -ff—— Name Creation Date t | Type
Custom Reports There is no data for this view.
Saved Reports
Show rows 10 - 0-00f0 < >

Custom Alerts

REPORTS
@ Real-Time © 2018 Google | Analytics Home | Terms of Service | Privacy Policy | Send Feedback
2 Audience

Acquisition

Behavior

T 0O ¥

Conversions

O Discover

* Admin
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CREATING DASHBOARDS

Adding widgets
Q_  Search reports and help

A Home

Untitled Dashboard

’ + Add Widget Share + Email Export v

=! Customisation
Dashboards
Custom Reports
Saved Reports
Custom Alerts
REPORTS

@ Real-Time
2 Audience

Acquisition

Behaviour

T 0 ¥

Conversions

Q Discover

* Admin

All Users + Add Segment
100.00% Sessions

New Users and Sessions

@ New Users Sessions
400 600
200 300
27 Nov 28 Nov 29 Mov 30 Nov 1Dec 2 Dec
Sessions

Sessions and Bounce Rate by Browser
Browser
Chrome
Safari
Firefox
Internet Explorer
Samsung Internet

Edge

ZURICH

26 Nov 2018 -2 Dec 2018

C ise D. Delete D
Sessions Bounce Rate
2,082 12.44%
483 14.29%
141 8.51%
51 27 .45%
49 8.16%
39 10.26%
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CREATING DASHBOARDS

Widgets — Timeline

Widget Settings
Widget title:
| Mew Lsers and Sessions +————
Standard:
2.1 M ) = ] il
METRIC TIMELIME GEOMAP TABLE PIE BAR
Real time:
21 M whh =
COUNTER TIMELINE GEOMAP TABLE
Graph the following metric over time:
Compare with (opticnal):
NN <
Filter this data:
a filter
o Report or URL: [
Save Cancel Clone widget Delete widget
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CREATING DASHBOARDS

Widgets — Geomap

Widget Settings
Widget title:
| Sessions
Standard:
21 .- = =
METRIC TIMELINE TABLE PIE
Real time:
21 als =
COUNTER TIMELINE TAB
Plot selected metric:
county - Jsessions - R

Select a region:
The World -

Filter this data:
Add a filter

Link to Report or URL: [©

i e e 61 i

Saye | Cancel

Clone widget Delete widget
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CREATING DASHBOARDS

Widgets — Table

Widget Settings

Widget title:

| Sessions and Bounce Rate by Browser

Standard:

21 M 2 > il

METRIC TIMELINE GEOMAP TABLE PIE BAR

Real time:

24 -».,A- “ =

COUNTER TIMELINE GEOMAP TABLE

Display the following columns:
; -—

Show a table with

Filter this data:
Add a filter

Link to Report or URL: [©

Audience / Technology / Browser & 035

Save | Cancel

Clone widget Delete widget
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CREATING DASHBOARDS

Widgets — Metric
Add a Widget
Widget fitle:

% Mew Eessions

Standalpt

21 N L)

METRIC TIMELINE GEOMAP

Real time:
21 N )
COUNTER TIMELINE GEOMAP

Show the following metric:

| —

Filter this data:
add a filter

Link to Report or URL: 7

Saye | Cancel

—l
-
m
-
m

—'
=
m
-
m

PIE

BAR

Clone widget
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CREATING DASHBOARDS

Widgets — Pie
Widget Settings

Widget title:

| % Mew Sessions by Browser

Standard:
21 2/ o) — = [11T]
METRIC TIMELINE GEOMAP TABLE PIE BAR
Real time:
2'1 Y “ P
COUNTER TIMELINE GEOMAP TABLE

Create a pie chart showing:

v sesions - [ I
grouped b
—

Show up to

[ Use a doughnut chart

Filter this data:
Add a filter

Save | Cancel

Clone widget Delete widget
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CREATING DASHBOARDS 7,

ZURICH
Widgets — Bar

Widget Settings ®

Widget title:
| % New Sessions by Browser

Standard:

2.1 M 2 = > il

METRIC TIMELINE GEOMAP TAELE PIE BAR

Real time:

21 als ) =

COUNTER TIMELINE GEOMAP TABLE
Create a bar chart showing:
v —
grouped b
-«
Pivotby (optional):
Add a dimension -
Show up to
Save Cancel Clone widget Delete widget
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Summary

ZURICH

Key Takeaways

Analytics allows you to track important actions on your website

Consequently, you can make educated decisions about your business

Setting up goals is very important

There are lots of dashboards that can be set up to make it easier and quicker to digest the

information

47
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