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HOW TO SET-UP GOOGLE SEARCH 
CONSOLE TO UNDERSTAND 
WEBSITE PERFORMANCE



What is Google Search Console and why is it so important?
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• Google Search Console (GSC) is the main connection between 

website owners and Google

• It’s the best place to see the SEO performance of your website. 

Not all information is easy to read, but we’ll cover all the basics that 

are relevant even if you don’t know anything about SEO

• Even if you don’t intend to use GSC now, it’s important to verify 

your website. This way, data is collected daily and you have 

historical data to help your optimisation in the future



Verifying your website on GSC
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• Go to https://search.google.com/search-console/welcome. 

You can verify the domain or just the URL prefix.

• The domain option is better, however either will give you the 

same data. URL prefix is easier because it doesn’t require 

DNS verification.

• Even if you don’t intend to use GSC now, it’s important to 

verify your website. This way, data is collected daily and you 

have historical data to help your optimisation in the future.

• Make sure to use the specific format (www or not, https or 

not) visitors use to access your website: 

https://example.com is different from 

https://www.example.com.

• The only difference in using Domain is that all versions are 

verified at once (www or not, https or not).

https://search.google.com/search-console/welcome
https://example.com
https://www.example.com


Verifying your website on GSC
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• After choosing between Domain or URL, you need to choose an 

option to prove you own the website.

• The recommended option is to add an HTML file to your server. 

You might not know how to do this or would have to ask your 

developer.

• As an alternative, you can use your Google Analytics account. No 

extra code is required, but just by showing you have access to 

Google Analytics is enough proof.

• It doesn’t matter how you verify, the data you see is exactly the 

same.



Insights about how Google sees your website
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• On GSC you can see how your website is performing in terms of 

organic traffic, pages Google decided to add on their index (pages 

people can find on search), page enhancements, links, manual 

actions (e.g. website hacked) and so on.

• If you’re not too familiar with SEO or website development, the most 

interesting areas to start with are Performance and Coverage.



GSC Coverage
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• This section shows an overview of URL status for Google. It 

shows if pages were deleted or Google is not allowed to visit 

them anymore (as an instruction added by a developer to 

block them).

• Google has gotten smarter in defining which pages they want 

to show in their index, so it’s common to find a lot of 

“excluded” pages.

• Pages that are not valid aren’t always an issue. For instance, 

it makes sense to block a contact confirmation page, cart or 

pages that have a redirect in place.

• This is only a problem if pages that you want to show to users 

are blocked. You can see the status of these pages over the 

last 3 months but no further historical data remains available.



GSC Performance
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• This area gives you a sample of how your website is 

performing in the following areas:

− Clicks from organic search

− Impressions (every time you appear on a Google page, 

regardless of being clicked or not)

− Average CTR: the ratio between clicks and impressions

− Average position: for every time a page of your website 

appeared on the results, which position it appeared

• It’s good to remember that this is just a sample of the data, 

not everything. For this reason, these numbers are not 

expected to match what you see under organic on Google 

Analytics.

• You can change the dates up to the last 16 months and 

filter out by query, page, country, device and search 

appearance.



How to find the keywords you appear for right now

10

• Keyword research is essential for SEO. It can help you to 

find how people look for your services and optimise your 

pages to answer those questions.

• GSC is one of the few places where you could start the 

research. The main advantages are (1) data tailored for you 

and (2) it’s free.

• To make it more relevant, filter per country. It doesn’t 

matter which country is your focus, you probably have 

some traffic from other countries and this will skew your 

averages.

• These numbers are a sample and averages. Many factors 

influence the results you see in Dublin vs somewhere else.

• You can also export the whole data to Excel or Google 

Sheets.



How to connect Google Analytics and Search Console
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• You can connect your Google Analytics (GA) to 

Search Console (GSC) to see all the data on Analytics

• This is useful because most people use Analytics but 

not Google Search Console

• To connect, go to Acquisition > Search Console. You 

must have Edit permission for the GA account and 

Owner permission for the GSC account that you want 

to link.



HOW TO OPTIMISE YOUR 

CONTENT AND GET QUICK WINS



How to use the queries from GSC to optimise your website
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• Use the queries available in your GSC to uncover 

relevant topics. These could be commercial terms (e.g. 

life insurance) or more informational questions (e.g. what 

is mortgage protection).

• A good way to find opportunities is to look for keywords 

you don’t rank on page one for yet (positions 1 to 10). In 

the example, there’s a filter to only include queries where 

“what” is mentioned. This is a way to answer customers’ 

questions at early stages and remain top of mind.

• Does your blog, news or FAQ sections fulfil the request? 

If not, create unique content to help users.



How to use your GMB to uncover extra keywords
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• You can also find keywords on your Google My Business 

profile. These are the ones where a result triggered a map 

with local companies.

• These keywords (sometimes referred to as queries) are 

available on GMB > Insights. Sometimes your website is 

not on the list, but your GMB profile is, so these lists 

compliment each other.



Local pack results are highly influenced by location
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Prepare your optimisation calendar
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Once you know which keywords matter the most, compare your average position and 

ranking for these terms. If you don’t rank well, there’s your opportunity to create content.



How to Analyse the SERP results
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• Look at clues from Google: do you appear for results in 

your area?

• Which websites or specific pages appear on page one. Can 

you learn something from them?

• Use “Incognito mode” to avoid skewed results.



HOW TO OPTIMISE 

YOUR PAGE SPEED



Find your Google Page Speed Insights score [VIDEO]
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• Page Speed Insights is a free tool from Google which you can 

use to measure your page speed.

• As the name says, it’s measured per page, not the whole 

website. It can vary a lot from one page to another.

• Usually mobile scores are lower than desktop and harder to get 

up.

• The list includes a lot of suggestions, which is most cases do 

require a developer. On this video, we’ll show you two simple 

ways to optimise which are simple to identify.



Identifying heavy images and compressing them
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• One of these images has 507kb and the other has 118kb. Can you visually spot which one if heavier?

• The image was compressed using a free image compressor. There are many options such as TinyJpg.com. You just 

upload and download the optimised image in a click. Upload the new image on your website and make the page load 

faster!

• Always keep the original version saved in case you need it in the future.



Reducing third party content
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• Another common reason why a page is slow is due to external 

elements loaded on a page. Google Analytics is one. The pixel is 

on Google servers and is requested every time a page is loaded, 

so you can see which pages were visited, conversions, etc.

• Although Google Analytics is essential, not all trackers are. 

Sometimes they’re installed for a specific task, but once the task is 

done, the tracker is forgotten. It has no use, but it keeps being 

requested every time the page loads.

• "Ghostery” is free a browser extension made to block trackers, 

however you can also use it to find out which trackers are loaded 

in your own website. You can do this by looking at the code too, 

but this is a more friendly version.

• If you find trackers that are no longer relevant, you have to remove 

it from your code. A developer might still be required, however it’s 

usually a simple task done in minutes.



RECAP



Recap
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• Make sure you have Google Analytics and Google Search Console (GSC). It’s useful even if you only plan to look 

after SEO in the future, because it retains historical data.

• Start exploring the keywords and performance you see on GSC. You will learn about your business and how people 

arrive to your website.

• Use this information to improve your content and rankings. If you don’t rank in page one, usually there is an 

opportunity! Are you answering the right questions, do you have the resources required?

• Improving page speed can be very technical, but there are things you can identify and fix even if you’re new to this. 

Compress your images and remove unused third-party trackers!

• All advertising must comply with the Central Bank of Ireland’s Consumer Protection Code, which you can find a copy of at 

www.centralbank.ie

• Another important legal requirement is to ensure that your website is compliant with Cookie requirements and the GDPR 

regulation. Further information on this can be found at www.dataprotection.ie

http://www.centralbank.ie/
http://www.dataprotection.ie/


Thank you


