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Setting up a business page on Facebook @ ZURICH

°Catherine + Qo .9 v

'~ Create I
@ Pt * You must have a personal Facebook page before you set up
Share a post on News Feed.
your company page.
.. Stary
Share a photo or write something
&  Life Event * On the Facebook home page - Click the create ‘+’ tab as
== Add alife event to your profile. Shown on the |eft
m Page .
! Connect and share with customers or fans. ° From the drop_dOWn menu Se|eCt lPage’
- Ad

Advertise your business, brand or organisation.

* You will be directed to the page featured on the next slide

e Group
Connect with people who share your interests,
B Event
Bring people together with a public or private
event,
ﬁ Marketplace Listing
Sell items to people in your community.
Q Fundraiser

Raise money for a cause you care about.



Setting up a business page on Facebook @ ZURICH

You will be prompted to create a page name, choose your business category

Pages > Create a Page e and write a description.
Create a Page

Once completed, click the ‘Create Page’ to continue.

Page information

Page name (required)

Use the name of your business, brand or organisation, or
a name that explains what the Page is about. Learn more

Category (required)

Category (required) m

Chaoose a category that describes what type of business,
organisation or topic the Page represents. You can add
up to three, Insurance broker

Description Insurance company

Insurance agent



Setting up a business page on Facebook @ ZURICH

Images

_ _ Step 1 - Add a profile picture — a company logo is usual here
Profile photo - Optional i ]

* Step 2 — Add another image here to represent your business

P Add Profile Picture
* Your page is now live

Use a logo or image that helps people identify this Page * To add a service simply click the services tab and click the Add a Service

in search results.
button shown below
Cover photo . Optional (5 ]

Home Services Reviews More = =4 Promote @ View as visitor Q

M Add Cover Photo s + Add a service

Use an image that represents what this Page is about.

No services listed
Tell people what services Cat test offers so that they can book an appointment with you.



Adding Services to your Business Page ¢d ZURICH

Add service X
N * Enter the name of your service
Price
e e . * Enter a price if relevant
$000 * Enter a description of the service
Description
Product detalls * Enter the duration if relevant
Show service «© * Choose to show the service on your page
Appointment duration ()
o D i (] e * Choose an image for you service
Block out extra time
0 minutes « . .
_ * Your service will appear on your page and you are now ready to
edsenmees create your first page post
(¥ Add photo

Cancel m



Asking friends to follow

il Liked ¥ 3\ Following ¥ # Share

Create Bt Live

@ Write a post..
€ 4
& Photo/Video ° |

0 Videos Added This

1 video available to ¢

Edit Page Info

View Insights X
View as Page Visitor
Create Ad

Create Event

Create Group

Ads Manager

Create Page Fe
Pin to Shortcuts
Manage Domains

Like As Your Page

Invite Friends

Create Milestone

¢4 ZURICH

Go to your company Facebook page, and look at the options just
below your cover photo. Do you see those three dots? Click them!
From there, a list of options will pop up.

Scroll down that list of options and click "Invite Friends." Another
screen will pop up, this one with plenty of options for you to choose
from. (Note that different pages may show different options in this
list

Start looking for the friends you want to invite
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Introduction to the funnel

INTEREST

ACTION

ADVOCACY

Cold Audience: Prospecting &
Reaching a New Audience

Warm Audience: Reaching
those who have engaged
previously

Hot Audience: Reaching those
who have shown intent to buy

Hot Audience: Re-Engaging
those who have purchased

¢ ZURICH

Educational
Brand Building

More Detail on a Product or
Service

Driving Action

User Generated Content
Posting Reviews

10



The social funnel

CONTENT

Content that is relevant & helpful. Video
works well here, or blog posts.

Content that is relevant & helpful works at
this stage too. Here you should try get
them to your site!

Here you want to talk about your USPs and

why they should choose you as their broker.

You are trying to get them to your site or to
message you.

At this stage, you want to make sure your
customers post reviews!

INTEREST

ADVOCACY

¢ ZURICH

TARGETING

Introducing someone to your brand. This
iS prospecting & here you can use
interest and lookalike targeting

The interest stage, these people may
have already followed you or engaged
but are not ready to become customers
yet. Here you can target your followers
& engagers.

These people have been to your website
and are ready to become a customer. You
can target them using custom audiences,
in particular website audiences.

These people are already your
customers!

11



Post Types on Facebook

@  Zurich (IE) @ e
2UNKH pybished by Emer O'Neill @ - 11 October at 1803 - @

Smoke alarms are there to protect but are no good to you and your
loved ones if they are not working properly.

To ensure safety in your home make sure to:

« Install multiple connected smoke alarms: You should install at least
two smoke detectors in your house — hallways and stairwells are the
most important areas. When one smoke alarm sounds, all should
sound to alert all areas of the home.... See more

Single Image

@ Zurich (IE) © .

2uRKH Pyblished by Emer O'Neill @ - 30 October at 16:16 - @

We believe that small actions can have great impact. Like starting a
pension. Get started with our helpful online tools and advisor finder.

Find out more at https://www.zurich.ie/small-actions-great-impact/

#pensions #financi ‘pensionplanning eme
#retirementplanning #financialplanning #finance #ad

Small Actions Great Impact Small Actions Great Im
Start your pension with Zurich t zZ

pe

Carousel

@  Zurich (IE) posted a video to the playlist Savings & &6
Zumen Investments plans, with Zurich Life.
Published by Emer O'Neill @ - 1 September - @

When it comes to planning your future, saving is a great place to start.

Whatever your goals are, saving with Zurich Ireland is a smart move.
The Zurich Ireland Voice Services' Action offers you multiple savings
calculators to help when it comes to planning for your future.

“Would you like to use the
secondary school or college

Video

¢4 ZURICH
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CONTENT EXAMPLES - Awareness @@ ZURICH

In the awareness stage you want to post content that's
really helpful to your target audience. You aren’t trying to
sell your services just yet! The aim is to engage them.

Top five risks for doing business in North America

08009

o ™ WA s
AR » e Rt it

i
Smoke alarms are there to protect but are no good to you and your
loved ones if they are not working properly @ Zurich Insurance Company Ltd + Follow *++ PP — — s e o

To ensure safety in your home make sure to: 508036 followers oo

« Install multiple connected smoke alarms: You should install at least 1d+®

two smoke detectors in your house ~ hallways and stairwells are the =

most impartant areas. When one smoke alarm sounds, 3l should Looking after your mental and physical health is more important now than ever & ke @ Comment ) Share < send
sound to alert all areas of the home.

+Test smoke alarms once a month: Smoke detectors should be tested before, Take a break from your day to answer our poll below Qr

regularly to ensure that they are working properly.
+Change smoke alarm batteries twice 3 year: You should change your

smoke alarms” batteries at least twice 3 year, even if they seem to be What helps you to de-stress? (Choose most effective)

working. N
The author can see how you vote. Learn more B  Zuich(E) &
2umieH’ published by Salesforce Marketing Cloud @ - 14 April - @

Find out more at httpsy//vw

Firesafety W ead : : Keep up to date with investment insights and global market
— C Doing exercise ) movements, Zurich Life’s weekly investment market commentary by
F Ian Slattery, Investment Consultant, has been published. Read more
( Practising mindfulness ) here - https//www.zurichlife.ie/DocAr.../servlet/DocArchServiet...
#Markets #Equities #lnvestments #ad
( Eating well )
Investment terminology (7]
( Turning off my phone ) explained ZURICH
913 votes - 2d left Bear . Bull
@ Market ﬁ
OO © 40-3Comments Foll of Fallof Fallin Rise of Unforesaen
20% or 10%-20% GOP for 2 20% or market
more from from a high successive more from & event, with
high low severe
regaive
)

— Sourac 2 e, 2520

Relevant, helpful Polls are a great way
content to engage your Educational Content
audience
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CONTENT EXAMPLES - Interest

Here we can talk more about your offering. We
want to try and get your audiences to your
website. Blog content is a great way to do this!

If you don’t have a blog, you can share your tips
in your post instead of linking to a blog. Video is
also a great way to talk about your offering if
you are comforable in front of the cameral

@  Zurich (IE) is in Ireland (country). .
2URKH’ pyplished by Salesforce Marketing Cloud @ - 17 October 2019 - &

Pat Scully has worked hard and made some sacrifices along the way so
he can enjoy a good quality of life when he reaches retirement. He
talks to Zurich about his plans for retirement.
https://www.zurich.ie/blog/having-the-foresight-to-plan-ahead/?
utm_source=facebook&utm_medium=social&utm_campaign=Pension
s_Sept20198wtm_term=8&utm_content=pat_scully_blog

#retirementsavings #retirementplanning #futureready #ad

¢ ZURICH

Zurich Ireland
13,414 followers
3¢-®

Markets spooked by tech earnings, as election looms large.

Read the full Zurich weekly investment news update, with commentary fi ...see more

E
< 7]

ZURICH

Zurich Life Weekly Investment News Update

zurichlifeie

14



CONTENT EXAMPLES - Action

The action stage is all about turning
your social media followers into
leads.

Here you want to showcase your
offering with a clear call to action to
either message you or enquire on
your website.

@  Zurich (IE) ® ans

ZURICH  shansored - @

We believe small actions can have great
impact. Take a small action for your future
today. Talk to your financial broker __see more

Zurich

Pensions.

i

great impact

ZURICH.IE

Zurich Pensions. APPLY NOW
Take a small action for your future

O John Lewis and 6 others 2 shares

@ Like () Comment £ Share

¢4 ZURICH
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Ask Yourself These Qs Before Posting ¢d ZURICH

@  Zurich Ireland

ZURICH  ohonsored - @

Who could forget the Big Freeze of 2010 and
how the country came to a standstill. What
memorable event do you remember from then?
Tell us below. #TimeFlies

www.zurichlife.ie

#TimeFlies LEARN MORE

The Big Freeze of 2010.

Who do you want to speak to?

What Stage of the Funnel are they in?

How can you grab their attention?

Why do you want to target them?

Will they be interested enough to watch, click, share?
What's the next step?

What's your end goal?

Remember — Whilst it’s great to have engagement, you want to attract
the right audience for you and keep them with you through to
conversion. Think Quality over Quantity.

17



Creating a post ¢d ZURICH

* Click on create post on your Facebook T B RIS & oo : —
business page ¢ 4 0 NHE—-— . ) e mze 0
0 ) > ° - P oo o » -
: Mansge Page b Ak ot e m——
* To create a simple text only update post R . —_ — -
simply type your message and click the post . o etees, = A i
button s e I
om e Ble Bhwr Qi B
Mo . Inasghes
* This update will now be visible to your page == Pt -
followers f— - - -
B Hempe Poge mn 7 aones e
* Totag a company page or individual simply —EEEETN e e &y

type @ followed by the company page
name or individuals name. You tag
someone when you want to mention them.
For example, if you are sharing an article
someone wrote.

18



Creating a post

[®
Firoe G

0 Q Search Facebook

Manage Page
\"" Wolfgang Digital -
. If you'd like. you <an switch 0 the
" classic Facebookcom for 48 hours to

mManage your Page.

Switch mow

Home
Ad Centre v

Inbox

. new COMmmenty
Resources & Tools

Creator Studio

s ae o 1

Manage jobs v

<« C 8§ hps)/wewtacebook.com/\Walky

¢ ZURICH

x o Marnager - Audioncms X ©) W
@ P 8
. P =
fak 2 &)
Home About Services Mo *

Complete your Page x
information

ompleting ye

Wad to better O

Insights See all
Last 28 days: 8 Oct - 4 Nove
People reached sl?
Post 38
engagements -
Page likes ':’
~

Facebock x +

w Create Post

f Photo/Video

° Get Messages Fowling/Activity

Create @ilive EBEvent @Offer Wlob

PINNED POST

HOSUNG an event

A Wo”gmg Digital

W Publnted by £ Mc @ 16 September - @
Need some gudance on how 1o best use Enterpree wI's Online
Ratail Scheme? Register for this free hu vnbmu on N»d)y .wtn
Brendan and Rob, in partnership with ¥ Meda Busingss Irgland
where theyll dscuss where you should !ocus your grant oopiw on to
maamise onkne shies phus valuabie tps for gatting your apphcation
approved

*33cangluuness

g/ e/Mow -0 wan - the ¢ -ondne-retail -gram
hit-tickets. 12052535, See more

-
"»

e
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Creating a post linking to your website

Create Post = ? Q&A

(4@ Create a linked post.

Message goes here.

Chpy & paste your link here: hitps://www.zurichinsurance.ie/

ZURICHINSURANCE.IE

Zurich Ireland | Zurich Car, Van & Travel Insurance
Get a home insurance estimate online today in under a minute from Irelan. &

¢4 ZURICH

To create a linked post, click on ‘create post’ on your
Facebook page

Add your text

Copy and paste the link you want your post to link to below
your message

The link preview window and image should automatically
appear

Click the share button to share the post with your followers!

20



Using your reviews for content ¢d ZURICH

&

f LB, Jennifer Lee O'Rourke reviewed Zurich Ireland — wes
September 15, 2016 - &

oY Like () Comment &> Share

* It's possible for customers to leave a review on your Facebook page

* Reviews are visible on your page and are rated from 1 to 5 stars. You can turn off the reviews option,
however we don’t recommend this.

* Thank reviewers for a positive review
* For negative reviews it's best practice to apologise and / or try to offer a solution

* Do not get involved in an argument here.

21



Using 3rd Party content for your posts ¢d ZURICH

@  Zurich Ireland
ZURICH pyplished by Zurich Ireland [2] - November 14 at 9:50 AM - &

Sharing content from other parties is common on social media and
The Prisma Funds are built on Zurich Investments market leading multi- .
asset expertise and the team bring 30 years of experience to these funds. there are a number of ways to do this

Each of the Prisma Funds is diversified and can include equities, bonds,
property, cash and alternatives. #ad #funds #Prisma

DU oSS s * On Facebook, simply hit the share button below the post you wish to
share

* Select “Share to a page”
* From the drop down menu, select the page you wish to post to

* Add your own message above the original post. It is possible to share
the post without adding your own message but this is not best

ZURICHIE-PROD-CD . TRAFFICMANAGER NET i i i
Celebrating five years of Prisma practice. - (*It is usual to share a key takeaway from the article and
The Prisma multi-asset funds are celebrating five years of positive. .. hOW |t re|ateS tO you and your CUStomeI’S) _ YOU can aISO add your
678 17 personal contact details like phone number or email address.
People Reached Engagements
@ callum Montgomery, John Glennon and 3 others 1 Share ° C“Ck “Post” to post to your page

oy Like (J Comment £ Share w_ v

~N

22



Facebook — Best Practice - Do ¢d ZURICH

* Be patient — Building page fans and engagers takes time, but the insights gained are valuable to your
business

* Experiment — different post types appeal to different individuals. Cater to all tastes to help drive
awareness and engagement.

* Engage — Interact with the users on your page. They may just become your most valuable customers.
Asking questions or creating polls can help you to interact with customers.

* Explore — To see what might work for you look at your competitors and what those in your industry
are doing

* Learn — Practice makes perfect. The more you use your page to post content, interact with others and
gain insights, the more you will learn about what works for you, your target audience and how to
promote your page and posts

* Use visually appealing images and video to get noticed in the feed.

23



Facebook — Best Practice — Do Not @ ZURICH

* Give up too soon — Facebook is one of the most effective marketing tools in the world, but it can take
time to see results.

e Setting up your page is just the start. It takes regular attention to make it work. Try to set aside time
for Facebook a few times per week.

* Facebook is the best place to add a little humor into your life and the lives of others. Don’t be afriad
to add some personality to your posts.

* Don’t be afraid of asking your followers what type of content they would like to see.

24



7 WAV e

GENERAL SOCIAL CONTENT
- BEST PRACTICES



Video — Best Practice ¢d ZURICH

* Grab attention early

* In videos where you are educating your audience, aim for 2 - 5 minutes in length. The more concise
the better for social videos, so keep that in mind when recording. You might test out different lengths
and see what works for your audience.

* (Get the most important part in right away
* Use atitle that suggests the viewer will learn
* Use captions — most social videos are watched with the sound off

* Go vertical or square — With most social engagement taking place on mobile the safest bet is using
square video. This will give you the ability to post across all social channels and help grab attention
more than landscape.

* Keep it helpful and educational — Let the user come away feeling like they have learned something
useful. *Example — Time flies — Viewer knows they could save X amount if they started saving when a
memorable event occurred. — This also plays on nostalgia which is powerful towards sentiment.

26



Images — Best Practice

* Keep your audience and goals in mind

* Keep your brand in mind — you want to stand out, not blend in
* Keep text below 20%

* Use different imagery for each social channel

* Know the correct image size for each post type. Here is a handy
guide from Hubspot

* Check how it looks on mobile — This is where most of your audience
will view your post

¢4 ZURICH
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https://blog.hubspot.com/marketing/facebook-social-ad-specs-infographic

Social Tone and Copy — Best Practice @ ZURICH

¢  Write with the customer in mind

* The way you respond to feedback online can dictate how people perceive
your business in general.

* Respond to queries and address feedback like you would to a customer
face to face or over the phone

* Ensure the copy that you use in your posts also reflects the general tone
of your staff.

* Keep copy short — People respond better to a short concise message

40-character Facebook
posts receive 86% more
engagement over others.

* Check your grammar — Spelling and punctuation is important. Do not go
overboard on caps or emojis

28



Responding to Customers — Best practice

Do

Respond as fast as possible

Stay professional and composed in your
response

Take the conversation to private message if
possible

Be thorough as you can from outset

Keep it real and talk to customers as humans!

¢ ZURICH

Don’t

Become drawn into arguments

Leave comments or queries unanswered
Use rude or condescending language
Keep the conversation in public view
Offer short or vague answers to queries

29
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Promoting Content ¢d ZURICH

When you post to your Page, people who've liked or followed your Page can see the post. This is true
for both your Facebook business Page and your Instagram account. People may like, comment or
share this content if they wish. This type of reach is called organic, which is another way to say that it's
free. You create a post and it spreads organically, from people who engage with your content to their
friends and so on. This process is an important part of increasing your number of Page followers, but it
may not grow your audience as quickly as you'd like.

To expand your audience and help grow your business, you can turn organic content into paid content
through ads.

Organic reach Paid reach

Jasper's Markat shared a fink
Pubiated by S So— e

Vv
Meals to go: Let us make dinner for you tonight!

W [A5PArSMArkat CommaRtstgo
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Social Ads — Setting up Business Manager @ ZURICH

* Goto:
https://business.facebook.com/overview ‘

Click ‘Create Account’

* Enter a name for your business, your name ~ Business Manager

unts, Pages and tf

and work email address and click Next

* Enter your business details and click
Submit.

32



Social Ads — Adding your Page, People & Ad Account to your Business Manager

¢ ZURICH
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Social Ads — How Campaigns are Structured

Video Views,
Conversions,
Engagement, Traffic

Demographics, Interests,

Custom Audiences
IG, FB, Stories

Campaign Objective
Level
Targeting &
2 Adset Level Placements
3 Ad Level Ad format

Static Image, Video,
Carousel

¢4 ZURICH
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Creating your first ad campaign @ ZURICH

* Boosting a Facebook post is the easiest way to advertise on social

B3 59 tusiness Setergn + - o x

€ C 8 hips) ogsnessfacebook comy/ sattn 4 44 t a @« Q S o

CEBOOK bt PQOP.O
Business settings

- e . & ASd Aszety
n Users Ciass Buad .
Peosle Assigned assets A Acd Assers
P 07 201 Ared Lppndegouc
0dns
.
BT Accours y L
"ige
t
v [ &)

&

o
1 . | =
e Kiliey . B aesons Department
B
A . K
' 19
( ) » [ ] 1
1™
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Optimising Campaigns - Key Metrics to Look At ¢ ZURICH
* Boosting a Facebook post is the easiest way to advertise on social

(97) Bummess Settings x Acs Manager - Manage acls - €0 X < - o

€ > C @ hitos//businessacebook.com/adsmanagee/manage/campaigne?act = 1 148963 14180491 S&business_id=885062623528305& columns=nameS2Cdelivery™.. O % G, 8 0
INVOICING NEEDS ANALYSIS REVIEWS MANAGEMENT (@ (1) Whatehop CLENT ENGACEMI m M& Ay Roisin St [ Listening | Sprout TARGETS  » Other bockma
(o Compaigns  Zuich Lie NDW (13480621 410049181 @ Updated psteww ) Owscara Daatts Pevew and padtiah (1) -
- © were g sorne Setailed targeting ogtens x
> Some micrests SOMOGIAPMCE 300 DeNawours 2 Deing dacontnued. Leams mose
f,

Soe Aftocted Ad Sim

@ Q ' 1 Sep 200001 Ot 2000 @

B D compaigms 55 Adsets 9 Ads D
8

@ s v Vensonn B IN Coleres Perrmoece v P feakdewn @ Reports »

Campaigr name *  Delivery - Bid strateqy Bodger Resulty Reach impressions  Cost per result Amoent spent Ends Freguency
WG, Orscter 2000, Convertion_Pessices Ac ® Actn Lowes! cont <100000 15 Py AN (4158 400 30 ¥ N 3230 SR ) |

WOE_ 0c20er 2000, Conmmeuon Ponaond i ® Actve Lowest cos £1325000 » 5580 54165 LArA . ] fHan ¥ Mo 2030 1730

WGS,_Seprembar2020_Trafhe _Penpone Con

Compieseo Using ad Uning ad 1370 195,042 Tean (e R L ¥ e 20X n

"

AC sts Inctive  Lavest comt aism QW 4 A 2020

) Tramtc Apgeerticsstp

WGE - Regrens Lée vawoernce - Teli 2020 Ad sy of Lowest cost 1000 00 o0 WAy X0

WGS - Jaw 2020 - Funaw Ready Pensces ) Ag se13 inactve Loweet com €£1.900 00 o Eela o

WG, Dctober 7070 Trafielnsatiment, Sure ' Uamg #d » Using 20 1492 195200 Jam W onn 3 0m 0 pA L]

> Results fom 133 campaiges @ - 504058 2705867 - €10.806.04% sy
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Audience Creation

¢4 ZURICH
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Audiences ¢d ZURICH

(3} Audience
* Awareness Stage & Interest Stage: Relevant wl
interests, demographics and lookalike audiences ® & &
'-E—' Ads Manager Business settings  Events Manager
* Action Stage: Website Visitors, Video Viewers, = R AdSEmng Adm -
Engagers setings p
Manage business rv
® Account Quality EW_
By Biling Veb v
© Brand safety I: 15%)
{8 Business settings ."Wt‘f
site V)
& Collaboration Centre i
b £ %)
E &b Events Manager

Zurich Life NEW
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Facebook Tracking — The Facebook Pixel ¢d ZURICH

What is the Facebook pixel?

The Facebook pixel is code that you place on your website. It collects data that
helps you track conversions from Facebook ads, optimise ads, build targeted
audiences for future ads, and remarket to people who have already taken some
kind of action on your website.

It works by placing and triggering cookies to track users as they interact with
your website and your Facebook ads.

You will need a developer to install your Facebook pixel on your website.
Instructions on how they can do this are in the following slides.

» All advertising must comply with the Central Bank of Ireland’s Consumer Protection Code, which you can find a copy of at
www.centralbank.ie

« Another important legal requirement is to ensure that your website is compliant with Cookie requirements and the GDPR
regulation. Further information on this can be found at www.dataprotection.ie
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Facebook Tracking — Install the Facebook Pixel ¢d ZURICH

You can use the pixel to:

® Make sure that your ads are shown to the right people. Find new customers, or people
who have visited a specific page or taken a desired action on your website.

® Drive more sales. Set up automatic bidding to reach people who are more likely to take an
action that you care about, such as making a purchase.

® Measure the results of your ads. Better understand the effect of your ads by measuring
what happens when people see them.
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Facebook Tracking — Install the Facebook Pixel

Go to Events Manager

Click the Plus sign — Connect Assets

Click ‘Web’ and add your website

m’ Data sources

>

¢ @

Search by name or ID Q

O Brown Thomas i0S
1D 428594920948483

O Tesco Ireland Shopping
1D 1933055060273663

Brown Thomas Android

ID 233696563918384

BT Android QA
D 870131446681196

ETI0S QA
0

1D 2364801590456910

Connect a new data source

Send information from any place where your customers interact with your business. This information can then be used to

create audiences and run campaigns. Choose one to get started

Give feedback

ul

App

Connect your app 1o share activity
uding that oceurs in your app, including
installs and purchases

¢ ZURICH

O Brown Thomas

Overview Test event:

All activity
7.03K

A/

Oct 7 Oct @

X

Offline

Cancel
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You will then be given 3 options:
1. Manually install the code yourself

2. Use a Partner Integration
3. Email Instructions to your developer
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Overview

Overvil Breakd,
Understand the actions that people take on your website, such as clicking a button or completing a form. Learm more i eakdown

297K Purchase ~  13.2M ViewContent ~  1.TM AddToCart ~ All available days w

ZTEK

138K

ANNAAAANAANANANAANANAAANAAA A AN

Mow 11 MNowv 13 MNow 15 Mov 17 MNov 18 Nov 22 MNov 24 Nov 26 MNov 28 Dec 1 Dec 3 Decs Dec7 Dec 10

o

Set up the Standard Events (ViewContent, AddtoCart, Purchase, Lead)

Then, you will be able to optimise your campaigns based on important actions.
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Recap ¢ ZURICH

Keep the funnel in mind when posting content on Facebook. Ask yourself, is this an awareness
piece of content or an action piece of content?

Don't be afraid to ask your followers what kind of content they would like to see from you!
Building page fans and engagers takes time, but the insights gained are valuable to your business

Try out some advertising, you can first begin with small budgets and some interest targeting while
you are getting used to the platform.

Use the audiences within Facebook Business Manager to create audiences from your page
engagers, video viewers & website visitors. Target these audiences with ads!

Facebook will provide you with lots of data for reporting on success of your campaigns. Focus on
Reach, Clicks, Click Through Rate and Cost Per Click.
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